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Corn  is  a  vegetable  that  demands  for 
best  canning  results,  a  fertile,  well-drained  soil, 
selection  and  careful  grading  of  the  seed,  proper 
fertilization.  The  successful  canner  has  a  knowledge 
of  all  these  important  points.  He  also  realizes  the 
extreme  importance  of  picking  the  corn  at  just  the 
proper  stage  of  maturity.  Inside  his  cannery  skilled 
help  works  further  for  quality  by  checking  carefully 
the  sorting,  cutting,  silking,  mixing  and  other  details 
of  canning  operations-  all  so  important  in  serving 
the  consumer  with  a  quality  product. 

And  now  corn  makes  another  bid  for  the  house* 


wife's- favor.  Whole  grain  corn  is  making  tremen¬ 
dous  strides.  Its  method  of  packing  is  so  different 
from  the  packing  of  creamed  corn  that  the 
canner  starting  to  pack  whole  grain  should  make 
sure  that  he  has  accurate  and  reliable  packing 
information. 

Realizing  how  absolutely  sales  of  both  styles  of 
corn  are  dependent  upon  uniformly  high  quality, 
the  research  department  of  the  American  Can 
Company  invites  specific  inquiries  on  phases  of 
canning  that  affect  quality.  If  you  have  a  problem 
get  in  touch  with  us. 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB... 

Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  have  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  lobeling  machines. 

S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  "U  S"  is  a  nation-wide  service,  with 
sales  ofFices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  It's  good  judgment  to 
confer  with  "U  S"  on  your  label  requiremeets. 

•  Write  ^'U  S"  Today. 


TRADE  MARK  SERVICE... B«for«  adopting  new  brand  namet, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 
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SOUOCRiriG  ATTACHMCfiT 


TRIMMER 


AUTO  PREd3  MO  CURLCW 


CLOSING  MACHirte 
FORflLLtOCAHft 


meron  Automatic  L 
300  Sanitary  Cans  I 


ucing 


WHY  NOT  MAKE  YOUR  OWN 
CANS? 


We  furnish  the  machinery,  tin  plate 
and  labor.  The  rest  is  mechanical. 
Substantial  savings  are  to  be  made 
over  the  prevailing  market  price  of 
tin  cans. 


CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKETHEIR  TIN  CONTAINERS. 


Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


NO.  307  AIR  AND  VACUUM  TESTER. 

IT  TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 

Division  oj  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 
Canned  Foods  and  Canners'  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  supervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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Over  a 
hundred  of 


one 


AYARS  Latest  Model 
New  Perfection 

PEA  and  BEAN 
FILLER 


f  l/QO/O 
AOJUSTMEA/r 


fiEVOlV/NC  HOPPER 


STEAM 

COIL 


PEA  adjustment 


Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab 
solute  uniform  fill. 


CLUTCH  LEVER 


No-Can-No-Fill  attachment  that 
works  perfectly. 


CHANCE  GRADE 
LEVER 


Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in  the 
fill.  _ 

Large  Brine  Tank  Insures  hot 
brine  at  all  times. 


FOR  FILLING 
PEAS.  BAKED  BEANS. 
LIMA  BEANS.  RED 
KIDNEY  BEANS.  WHOLE 
CRAIN  CORN.  HOMINY 
DICED  BEETS.  DICED 
CARROTS  Etc. 


Salem,  New  Jersey 


AYARS  MACHINE  COMPANY 
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jellows 

behind  the  scenes 
but.  .  .  . 


Iget  just  as  much  kick  out  of  making  good  cans,  ready  to 
ship  on  time  as  does  your  Continental  Salesman,  Research  or 
Closing  Machine  Man  in  his  part  of  our  picture. 

Of  course.  Continental’s  cracker-jack  high-speed  machinery 
makes  the  cans  so  fast  you  can’t  count  ’em,  but,  oh  boy!  how 
closely  adjusted  that  machinery  must  be  kept  to  make  good  cans 
for  you — the  tolerance  rule  is  often  down  to  one  to  two  thousandths 
of  an  inch  and  it  takes  training  and  brains  and  “every  minute  on 
the  job”  care  to  keep  the  lines  in  proper  tune,  checking  seams,  cross¬ 
overs,  laps,  testers,  etc.,  and  keep  the  wheels  going  day  and  night. 

IVe  also  look  ahead  to  know  what  Canncr’s  needs  are  going  to  be 
next  year  and  from  then  on,  and  so  our  development  fellow’s  are 
constantly  working  on  the  job  of  making  better  cans,  better  en¬ 
amels,  better  seam  coatings,  better  machinery  and  every  other 
thing  that  can  possibly  carry  us  ahead  of  where  we  are  now  in 
the  can  making  art. 

And  when  you  hear  one  of  the  boys  out  here  talking  about  “my 
machines,”  he  means  just  what  he  says,  because  most  of  us  are 
stockholders  in  the  Company,  and  you  know  yourself  that  w’hen 
you’ve  got  stock  in  the  Company  you  work  for,  you’re  prouder  of 
your  job  and  you  “put  a  lot  more  on  the  ball  ”  all  the  time  to  do 
your  share  for  the  “team.” 

It’s  not  my  job  to  sell  cans,  but  it  is  my  job  to  keep  all  of  our 
customers  satisfied  by  making  the  best  cans  ever,  on  time.  That 
keei)s  our  customers  sold  and  you  know  there’s  no  better  salesman 
for  any  good  Company  like  ours  than  a  satisfied  customer,  so  we 
fellows  with  the  overalls  have  a  hunch  that  we  team  up  with  our 
salesmen  a  lot  better  than  you’d  think  in  bringing  in  more  and 
more  new  customers  each  year  and  keeping  Continental’s  old 
friends  sticking  to  us  the  way  they  do. 

I  know  you’d  shake  on  all  the  above,  even  tho’  my  hands  are 
greasy  and  my  white  collar  is  off  in  the  shop  picture. 

Like  our  Laboratory  Man  said — thanks  for  reading  this  and 
more  later! 

Yours  truly. 


MORE  Canners  than  ever  before  are  -depending  on  Con> 
tinental  plain  or  enamel  lined  cans  —  prompt  shipments 
and  unequalled  closing  machines  and  service,  as  a  means 
of  better  meeting  modern  merchandising  demands. 


NEW  YORK:  lOO  E.  42nd St. 

CHICAGO;  111  W.  Washington  St.  SAN  FRANCISCO:  155  Montgomery  St. 


The  Continental  Shop  Man. 
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Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anon3mious 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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Bad,  if  true — “since  June  15th  I  have  pretty 
well '  covered  New  York  State,  Pennsylvania, 
Michigan,  a  good  part  of  Ohio  and  West  Vir¬ 
ginia.  It  is  a  wonderful  experience  to  get  back  into 
wide  touch  with  the  trade,  and,  in  a  way,  to  be  oni  the 
outside  looking  in. 

“Probably  the  canning  trade  is  in  worse  disrepute 
today  with  the  average  wholesale  buyer  than  any  other 
line  of  principals  distributing  their  goods  through 
wholesale  grocers.  And  the  whole  trouble  is  the  can- 
ner  is  a  canner,  or  a  farmer,  and  not  a  salesman.” 

The  above,  taken  from  a  letter  just  received,  is 
from  a  man  who  knows  the  grocery  trade  and  is  an 
experienced  salesman,  and  for  that  reason  his  view  is 
worthy  of  serious  attention.  In  other  words,  he  knows 
what  he  is  talking  about.  And  that  makes  the  matter 
just  that  much  worse. 

If  he  had  pointed  out  the  cause  for  this  bad  position 
of  the  canners  in  the  eyes  of  the  wholesale  grocers  we 
would  have  liked  it  better,  and  the  criticism  would 
have  had  the  merit  of  a  hinted  correction.  But  it  is 
not  hard  to  devine  the  cause,  for  today  there  seems  to 
be  but  one  cause,  and  that  is  price.  Every  buyer  of 
anything  whatsoever  seems  to  be  deathly  fearful  that 
after  he  has  bought  the  price  will  decline,  not  only  in 
canned  foods  but  in  every  article  of  trade.  But  why 
should  the  canners  be  considered  worse  than  all  oth¬ 
ers?  If  we  have  guessed  the  cause  then  we  can  name 
the  answer,  and  that  is  that  they  are  more  unstable 
in  their  prices  than  any  other  industry.  In  every  other 
industry  there  occasionally  occur  bargains,  where 
goods  are  let  out  or  are  forced  out  at  prices  far  below 
the  normal,  but  through  all  those  industries  there  runs 
a  fairly  reliable  price  basis  upon  which  all  buyers  can 
depend.  It  is  the  lack  of  that  price  basis  in  canned 
foods  that  disturbs  and  disgusts  buyers,  because  it 
seems  to  show  that  the  canners  have  no  idea  of  the 
value  of  their  goods. 


Allowance  must  be  made  in  these  days  for  all  crit¬ 
icisms,  because  the  world  is  testy  and  jumpy,  nervous 
and  showing  a  tendency  to  find  fault,  where  under 
normal  conditions  it  would  be  well  satisfied.  But  it  is 
an  old  complaint:  that  the  canners  will  name  future 
prices,  sell  their  customers  to  the  limit,  and  then  come 
out  after  the  close  of  the  packing  season  with  prices 
below  those  future  prices,  thus  leaving  the  future 
buyers  “holding  the  bag.”  There  can  be  no  defense 
of  this  unfair  action,  and  in  fact  it  is  the  cause  of  the 
price  guarantee  given  by  many  canners  and  demanded 
by  many  buyers.  But  even  with  the  guarantee  the 
whole  selling  market  is  disrupted  by  such  price  cut¬ 
ting,  and  the  industry  will  have  to  work  itself  out  of 
this  bad  habit.  The  buyer  must  feel  comfortable  with 
his  purchase  or  he  will  be  an  unwilling  buyer.  And 
that  is  just  where  we  are  today,  and  about  which  the 
writer  speaks. 

Times  like  these  develop  the  absolute  necessity  of  a 
well-organized  selling  organization  in  every  cannery. 
We  have  always  questioned  the  right  of  any  man  to 
produce  a  quantity  of  merchandise  without  any  ade¬ 
quate  idea  of  how  it  is  to  be  disposed  of.  That  has 
always  seemed  to  us  to  be  the  height  of  unfair  compe¬ 
tition,  and  the  world  would  call  it  damphoolishness. 
But  that  is  the  way  most  canned  foods  are  producd, 
because  canned  foods  are  produced  on  the  farmer- 
business  plan,  and  the  fanner  was  the  inventor  of  this 
blind-production  method. 

Not  all  canners  come  under  this  charge,  because 
there  are  more  sales  organizations  in  the  business  now 
than  ever  before,  and  they  are  gradually  working  into 
control  of  their  business.  It  is  pitiable  to  see  even 
some  of  the  best  of  these  sending  their  men  into  the 
territory  and  putting  real  up-to-date  sales  efforts  be¬ 
hind  their  goods,  and  then  paying  tribute  of  3V2  Per 
cent  to  5  per  cent  to  the  overlord  of  that  region,  a  sort 
of  canned  foods  racketeering  game.  But  there  are 
others  who  have  adopted  the  proper  method  of  selling 
their  goods,  proper  for  the  medium  and  for  the  large 
canner ;  in  fact,  or  all  except  possibly  the  national  dis¬ 
tributors.  That  plan  is  to  select  a  given  territory,  as 
near  the  factory  as  possible,  and  then  work  to  keep  it 
^uppli^d.  Such  canners  work  with  the  wholesalers  and 
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with  the  retailers,  and  they  keep  the  goods  of  a  kind 
the  consumers  of  that  particular  spot  like,  and  at  a 
price  which  always  moves  the  goc^s.  But  there  is 
little  or  no  variation  in  those  prices,  once  they  have 
been  set.  And  they  are  set  so  that  the  canner  will 
make  a  fair  profit,  the  wholesaler  likewise,  and  also 
the  retailer,  with  no  gouging  anywhere  along  the  line. 
That  makes  for  stability  in  production  for  the  canner, 
who  gauges  his  production  with  the  increase  in  de¬ 
mand;  with  the  wholesaler,  who  can  always  depend 
upon  a  supply  of  satisfactory  goods,  and  is  not  oblig^ 
to  overload  at  any  time,  and  with  the  retailer  who  is 
able  to  build  up  steadily  increasing  demand  because  no 
housewife  can  come  into  his  store  and  be  told  that  they 
are  just  out  of  those  goods,  but  here  is  another  “just 
as  good.”  It  saves  freight,  resulting  in  more  moderate 
prices  paid  by  the  consumers ;  it  avoids  friction,  and  it 
brings  about  a  co-operativ’^e  spirit  between  canner, 
wholesaler  and  retailer  that  cannot  but  work  out  to  the 
benefit  of  all  included.  Yes,  there  are  quite  a  num^r 
of  canners  who  have  seen  this  light,  and  are  following 
it.  It  is  the  way  all  canned  foods  will  ultimately  be 
packed  and  distributed,  but  of  course  it  is  taking  time 
to  become  widespread.  Fore  ward  looking  canners  are 
studying  it  and  many  of  them  planning  it,  for  it  can¬ 
not  be  done  overnight.  There  will  be  no  such  com¬ 
plaints  as  above  when  that  plan  is  in  general  oper¬ 
ation.  There  will  not  be  the  peak-profit  years  that  you 
have  seen  at  rare  intervals  and  are  always  expecting 
to  happen  each  season;  but  neither  will  there  be  the 
deep  wallows  of  loss-profit  prices  too  often  encoun¬ 
ter^.  Canning  will  then  be  a  business  on  a  solid 
basis:  a  business  with  a  solid  contarie  of  customers 
that  you  know  will  take  a  given  amount  of  goods  every 
year.  Does  that  mean  anything?  If  you  want  the  an¬ 
swer  tell  us  the  turn-over  in  customers  each  year  for 
any  average  canner;  and  when  you  get  that  figure 
you  will  be  apalled.  A  rightly  built  business  is, one 
that  holds  customers  and  gradually  adds  new  ones 
each  year.  Measure  yours  up  to  that.  A  man  who  has 
to  find  new  customers  each  year,  or  can  never  be  sure 
of  those  he  has,  has  no  business. 

Adversity  is  always  a  good  teacher.  Listen  to  her, 
and  change  your  ways,  if  they  need  changing;  but 
don’t  be  too  light  on  yourself :  they  may  need  chang¬ 
ing  worse  than  you  realize.  Otherwise  ‘canned  foods 
would  not  be  in  worse  disrepute  than  any  other  line 
of  goods’. 

That  Canadian  tariff— on  July  28th  the 
Canadian  Parliament  passed  a  tariff  law  which 
will  about  exclude  all  American  publications. 
We  have  long  had  many  good  friends  among  the  Can¬ 
adian  canners,  regular  readers  and  staunch  suppor¬ 
ters,  and  we  dislike  anything  that  even  threatens  to 
disrupt  this  long  friendship.  If  there  was  any  mat¬ 
erial  benefit  accrueing  to  Canada  from  such  a  tariff 
exclusion  act  it  would  be  understandable,  but  to  put 
a  5c  per  copy  tariff  on  trade  journals  such  as  this 
merely  works  a  hardship  upon  the  Canadian  reader. 
Beginning  September  1st  there  will  be  a  duty  of  5c  per 
copy  put  upon  every  copy  of  The  Canning  Trade  sent 
into  Canada.  That  amounts  to  $2.60  per  year,  almost 
the  price  of  our  regular  subscription.  As  it  is,  under 
the  postal  regulations,  we  are  compelled  to  put  stamps 
upon  each  Canadian  copy,  and  this  will  be  contin¬ 
ued  of  course.  That  makes  a  tax  of  $3.64  on  each 
copy,  forcing  the  subscription  r#e  for  Canada  to 
86.64.  These  good  friends  willingly  paid  $4.00  per 
year,  which  is  the  regular  subscription  of  $3.00  plus 


part  of  the  stamp  cost,  and  we  hope  they  will  continue 
at  the  enforced  increased  rate.  It  is  to  be  suppo^d 
that  this  is  a  retaliatory  tariff,  because  of  our  high 
tariff,  but  to  put  a  tax  upon  information,  education  or 
added  knowledge  of  any  kind  seems  to  be  working 
backwards,  towards  the  dark  ages,  rather  than  in  a 
modem  manner.  The  net  gain  in  dollars  to  the  Can¬ 
adian  Government  must  be  pitiably  small  as  compared 
with  the  dissatisfaction  aroused  in  the  minds  of  those 
who  feel  that  they  have  to  forego  journals  which  they 
found  helpful  or  interesting.  The  journals  cannot  ab¬ 
sorb  the  tax  because  the  subscription  prices  rarely  if 
ever  cover  the  cost  of  the  white  paper  alone. 

- ♦ - 

MAYONNAISE  ASSOCIATION  APPOINTS  D.  H. 

WHEELER  ASSISTANT  TO 
RESEARCH  FELLOW 

Ml.  John  B.  Glassford,  chairman  of  the  Commit¬ 
tee  on  Mayonnaise  Fellowship,  announces  the 
appointment  of  Donald  H.  Wheeler  as  assistant 
to  Dr.  L.  B.  Kilgore,  Research  Fellow  of  the  Associa¬ 
tion.  Mr.  Wheeler  was  graduated  from  Oberlin  Col¬ 
lege  in  1927.  From  then  until  1929  he  was  employed 
in  the  chemistry  research  department  of  the  United 
States  Industrial  Alcohol  Company,  and  was  located  in 
Baltimore.  For  the  past  two  years  he  has  been  con¬ 
ducting  res^rch  on  methods  of  analysis  and  methods 
of  preparation  for  a  Master  of  Science  Degree,  which 
degree  is  received  this  year.  This  type  of  organic  re¬ 
search  admirably  equips  him  for  the  special  work  he 
will  undertake  as  Dr.  Kilgore’s  assistant,  namely,  the 
development  of  a  new  method  for  the  measurement  of 
the  deterioration  of  the  keeping  quality  of  oils. 


Deductions  from  the  Almanac 

By  Loren  J.  Sherff 

the  well  known  Certified  Public  Accountant  of  Chicago 


Do  You  Know  ?  — 

The  average  American  family  eats  only  ONE 
CAN  of  factory  packed  vegetables  or  fruits 
EACH  ALTERNATE  DAY? 

The  average  American  family  eats  only  ONE 
CAN  of  PEAS  each  SEVENTEEN  DAYS? 

The  average  American  family  eats  only 
ONE  CAN  of  factory-packed  TOMATOEIS 
each  TWENTY-TWO  DAYS? 

The  average  American  family  eats  only  ONE 
CAN  of  CORN  each  TWENl'Y-FOUR 
DAYS? 

The  average  American  family  eats  only  ONE 
CAN  of  green  or  wax  BEANS  each  FORTY'- 
FIVE  DAYS? 

The  average  American  family  eats  only  TWO 
CANS  of  CHERRIES  (one  sweet  and  one 
sour)  EACH  YEAR? 
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announcing  our  Gear,  Sprocket  and  Trans- 
mission  service  to  machinery  manufacturers 
and  the  canning  industry  -  -  - 


MITER  GEARS 


WORM  &  GEARS 


Fmfffw 


RACK 


Demand  in  our  locality  for  gears, 
gear  cutting  and  “V”  Belt  drives 
has  resulted  in  our  supplying, 
throughout  the  eastern  and  south¬ 
ern  sections  of  this  country,  these 
particular  articles  of  transmission. 

Our  equipment  includes  the  most 
modern  and  up-to-date  gear  and 
sprocket  generating  machinery  cap¬ 
able  of  producing  high  speed 
bevel  and  miter  gears. 


BEVEL  GEARS 


ROLLER  CHAIN 
SPROCKET 


‘BOND’ 


Carried  in  stock 
Catalog  on  request 


Quick  Deliveries:  In  addi¬ 
tion  to  a  large  and  varied  assort¬ 
ment  of  stock  gears  we  are  in  a 
position  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 
Special  attention  given  to  rush 
orders. 


We  solicit  the  opportunity  to 
quote  on  your  requirements  in 
these  lines. 


SPUR  GEARS 

^  <^onrCiMetallic 

:C£A.R.S 

SILENT  GEARS 


DAYTON  V-TYPE 
COG  BELT  DRIVES 


Slaysman  &  Company 

MANUFACTURERS  OF  INDUSTRIAL  GEARS 


BALTIMORE,  MARYLAND 


Start  and  Factory 

8»l-ll  E.  PRATT  STREET 


Office 

813  E.  PRATT  STREET 
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Crop  Reports 


TOMATOES 

Elkins,  Ark.,  July  22,  1931 — The  first  pack)  of  toma¬ 
toes  will  start  about  August  10th.  Will  only  be  about 
50  per  cent  of  last  year’s  pack,  though  I  think  they 
will  be  a  lot  better  grade.  The  vines  are  the  smallest 
we  have  ever  seen  them  at  this  time  of  the  year.  Last 
year  we  started  packing  July  17th  and  at  August  1st 
had  four  cars  out. 

Siloam  Springs,  Ark.,  July  28,  1931  —  Looks  as 
though  the  yield  will  be  about  the  same  as  l^t  year 
per  acre;  the  acreage  is  40  per  cent  short.  Will  begin 
packing  about  10  to  15  days  later  than  usual,  and  the 
early  crop  is  not  being  canned ;  it  is  being  shipped  out 
green,  and  this  will  cut  the  pack  some  more. 

Urbanette,  Ark.,  July  22,  1931 — Condition  of  crop  is 
75  per  cent.  The  acreage  is  small;  has  been  too  dry  to 
get  plants  out.  Rains  have  just  come  this  past  week. 

Normal,  Ill.,  July  29,  1931 — Acreage  85  per  cent; 
prospective  yield  50  per  cent.  Hot,  dry  weather  caused 
the  blooms  to  fall.  Very  few  tomatoes  on  the  vines. 
Do  not  expect  to  start  packing  before  September,  pos¬ 
sibly  not  before  the  middle  of  the  month. 

Gaston,  Ind.,  August  3,  1931 — Acreage  in  this  sec¬ 
tion  has  been  reduced  considerably  for  1931.  Excessive 
heat  has  caused  light  settings  of  tomatoes,  but  vines 
are  thriving  and  with  favorable  conditions  from  now  on 
our  guess  is  there  will  be  a  normal  yield  on  acreage 
out. 

Elwood,  Ind.,  August  3,  1931 — Normal  at  this  time. 
Keokuk,  Iowa,  July  27,  1931 — ^Two  severe  hot  and 
dry  spells  have  caused  first  and  second  blossoms  on  set¬ 
tings  to  fall  off.  Acreage  normal. 

Red  Oak,  Iowa,  August  3,  1931 — ^The  rain  last  Sat¬ 
urday  will  help,  but  we  expect  about  40  per  cent  of 
normal  yield.  Continued  hot,  dry  weather  will  make 
further  inroads  on  tomatoes. 

Cape  May,  N.  J.,  August  3,  1931 — Lack  of  rainfall 
is  hurting  tomatoes.  Expect  not  more  than  70  per 
cent  of  a  fair  crop. 

Freehold,  N.  J.,  August  4,  1931 — ^We  believe  that  we 
have  90  per  cent  stand  and  the  prospects  are  very 
good. 

Holley,  N.  Y.,  July  29,  1931 — Fields  are  looking  fine 
in  this  section.  Crop  is  coming  on  early  and  looks  like 
it  would  be  above  the  average. 

Newark,  N.  Y.,  August  3,  1931 — Looking  fine  so  far, 
although  severe  hailstorm  completely  ruined  a  portion 
of  acreage.  Acreage  that  was  not  damaged  by  hail¬ 
storm  shows  better  crop  prospects  than  last  year,  al¬ 
though  total  acreage  short. 

Montpelier,  Ohio,  July  29,  1931 — Doing  fairly  well, 
with  the  exception  of  some  blight,  but  think  we  will 
have  an  average  crop. 

Humboldt,  Tenn.,  July  26,  1931 — Acreage  about  two- 
thirds  of  1930.  Condition  fair;  rather  late.  Would 
describe  condition  as  80  per  cent. 

Kenton,  Tenn.,  July  25,  1931 — ^Two  weeks  late  here. 
The  acreage  at  this  point  will  be  about  one-third  of 
last  year.  Hot,  dry  weather  during  setting  time  re¬ 
duced  the  acreage  and  caused  some  poor  stands. 

Naples,  Tex.,  July  28,  1931 — Done  very  well  this 
year  in  this  section.  People  all  over  the  country  have 
organized  canning  clubs  and  many  tomatoes  have  been 
canned  by  the  home  canners. 


Ogden,  Utah,  July  27,  1931— Have  held  up  pretty 
well  until  recently,  but  are  now  showing  effect  of  heat; 
and  hot  winds,  together  with  insufficient  available 
moisture.  Grashoppers  are  in  abundance.  Prospects 
are  for  short  crop. 

CORN 

Rossville,  Ill.,  July  30, 1931 — Conditions  at  this  time 
are  normal  yields  for  early  plantings.  The  later  plant¬ 
ings  will  need  more  moisture.  Golden  Bantam  about 
75  per  cent  of  normal. 

Gaston,  Ind.,  August  3,  1931 — ^Very  little  com  put 
out  in  this  section;  looks  fair. 

Elwood,  Ind.,  August  3,  1931 — ^Doing  well. 

Dexter,  Iowa,  August  3, 1931 — ^We  put  out  650  acres 
or  about  200  acres  below  normal.  Crop  probably  dam¬ 
aged  slightly  by  drought  and  heat,  especially  the  early 
com.  ^od  rain  on  the  1st  and  2nd  gives  us  a  fair 
prospect  of  a  normal  yield.  The  crop  seems  to  be  ma¬ 
turing  very  unevenly. 

Guttenberg,  Iowa,  July  23,  1931 — ^We  have  prospects 
of  a  100  per  cent  normal  crop  at  this  time,  but  need 
rains  badly  in  this  section  within  next  day  or  two. 
Com  will  be  seriously  damaged  if  we  do  not  get  these 
rains  within  that  time. 

Marengo,  Iowa,  July  31,  1931 — Our  planting  this 
year  was  normal ;  the  growth  to  start  was  100  per  cent. 
Wire  worms  interfered  at  the  beginning,  but  not  to 
any  degree  of  loss.  At  the  present  time  we  have  not 
had  rain  since  July  19th,  1931.  Two  days  of  very  hot 
winds  at  a  temperature  of  103  to  107  damaged  crop 
some.  This  territory  needs  rain  very  badly.  Sweet 
corn  will  always  produce  just  as  much  as  the  growers 
give  to  it.  Constant  proper  analyzation  and  construc¬ 
tive  building  up  of  soil  produces  healthy  soil,  and  the 
soil  produces  better  plant  life. 

R^  Oak,  low^  August  3, 1931 — Had  a  fine  rain  here 
Saturday,  but  did  not  come  soon  enough  to  save  all  of 
our  sweet  com.  It  is  difficult  to  determine  the  extent 
of  the  damage  done  by  the  drought  and  excessive  heat, 
but  it  is  our  opinion  that  the  yield  will  be  reduced  one- 
third  compared  with  normal  years.  Continued  hot,  dry 
weather  will  make  further  inroads  on  the  crop. 

Dexter,  Me.,  August  3,  1931 — Heavy  rains  around 
planting  time  washed  out  quite  a  number  of  acres,  but 
recent  conditions  have  been  favorable.  We  look  for 
about  80  per  cent  of  a  normal  pack  on  acreage  now 
standing. 

Norway  Lake,  Me.,  July  28,  1931 — Condition  of  crop 
is  80  per  cent. 

Portland,  Me.,  August  3,  1931 — Acreage  reduced  by 
heavy  rains  after  planting  at  least  20  per  cent.  Rain 
is  needed  badly  at  this  time  to  insure  a  normal  yield 
on  acreage  planted.  We  do  not  expect  a  large  pack  in 
this  State  this  year. 

Jackson,  Mich.,  July  31, 1931 — Southern  Michigan  is 
as  dry  this  year  as  were  Ohio,  Illinois,  Maryland,  etc., 
last  year.  Com  is  burning  up.  Pastures  are  burned 
out,  the  sky  becomes  overcast  as  usual  before  a  rain, 
a  few  drops  fall,  then  the  sun  comes  out  hotter  than 
before. 

Fayette,  Ohio,  July  27,  1931 — Looks  like  a  bumper 
crop.  Expect  to  start  canning  August  17th. 

Jamestown,  Ohio,  August  4,  1931 — Educed  our 
acreage  15  per  cent  this  season.  Our  prospective  yield 
is  fine,  and  at  this  time  looks  like  best  since  1925  sea¬ 
son.  Looks  as  though  Ohio  is  going  to  have  a  good 
pack. 
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1928  MODEL  VINER 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


CHISHOLM -RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Qr««n  Pea  Vlnen 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
plft  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Offden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  & 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


KYLER  BOXERS 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Do  you  buy  Boxers  on  the 
basis  of  price  or  value? 

PRICE 

is  what  you  pay  for  them. 

VALUE 

what  they  pay  you. 

Equipped  with  a  KYLER  BOXER 
you  will  find  no  one  can  do  more  in 
quantity,  in  quality,  or  in  cost.  A 
little  investigation  on  your  part 
among  some  of  the  best  canners 
will  convince  you. 

Manufacturera  of 

Boxing  and  Labeling  Machines 


Patented  March  15,  1928 
(REEVES  Tranamiaaion) 


Westminster  Machine  Works, 


Westminster 

Md. 
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Lebanon,  Ohio,  August  1,  1931— Sweet  corn  made 
fine  progress  until  one  week  ago.  It  is  suffering  on  ac¬ 
count  of  lack  of  water.  The  early  corn  has  been  af¬ 
fected  by  dry  and  hot  weather  and,  will  produce  only 
^ibout  50  per  cent  of  the  crop  unless  it  rains  within  a 
few  days.  The  later  corn  wdll  be  cut  very  short,  as  it 
it  now  tasseling  and  shooting  out  and  needs  rain. 

Toledo,  Ohio,  July  27,  1931 — Condition  of  crop  is 
good.  Prospective  yield  is  good ;  better  than  five-year 
average,  if  we  do  not  have  unfavorable  weather.  Acre¬ 
age  70  per  cent  of  five-year  acreage. 

Urbana,  Ohio,  July  31,  1931 — Bantam  Com  in  the 
West  and  Northwest  is  apparently  suffering  damage 
of  25  to  50  per  cent  to  date.  Crosby  slightly  lese. 
There  are  spots  where  the  damage  is  very  similar  to 
that  in  Wisconsin. 

Shawano,  Wis.,  July  28,  1931 — Acreage  same  as  last 
year,  but  hot  and  dry  weather  with  winds  are  burning 
up  ^1  the  fields;  If  weather  conditions  continue  we 
may  not  pack  corn  at  all. 

PEAS 

Hillsboro,  Ore.,  July  28,  1931 — Acreage  normal; 
yield  90  per  cent. 

BEANS 

Elkins,  Ark.,  July  22,  1931 — Only  about  five  cars  put 
up  in  the  Ozarks.  The  crop  was  a  failure  in  this  part. 

Siloam  Springs,  Ark.,  July  28,  1931 — Crop  was  a 
complete  failure.  Acreage  was  about  50  per  cent  of 
1930.  Yield  almost  negligible. 

Normal,  Ill.,  July  29,  1931 — Green:  Acreage  100  per 
cent.  Early  crop  a  failure,  but  we  are  getting  a  few 
beans  now.  Weather  unfavorable  for  late  crop;  looks 
almost  like  a  failure. 

Dexter,  Me.,  August  3,  1931 — Started  packing  July 
28th.  Quality  of  stock  exceptionally  nice.  We  expect 
about  85  per  cent  on  a  reduced  acreage. 

Portland,  Me.,  August  3,  1931 — String  Beans:  Acre¬ 
age  is  about  half  of  what  it  was  last  year.  We  are  now 
canning  and  quality  is  very  fine.  Have  had  some  signs 
of  rust,  but  hope  the  worst  is  over. 

New  Era,  Mich.,  July  23,  1931 — Green  and  Wax: 
Looking  good,  but  they  must  have  a  continuance  of  the 
favorable  weather  if  they  are  to  be  normal  crops,  on 
account  of  deficient  sub-soil  moisture. 

Cape  May,  N.  J.,  August  3,  1931 — Limas:  Present 
conditions  indicate  a  yield  of  not  more  than  50  per  cent 
of  a  fair  crop.  Haven’t  had  a  satisfactory  rainfall  for 
six  weeks. 

Marion,  N.  Y.,  July  27,  1931 — Crop  prospects  nor¬ 
mal.  Will  begin  harvest  in  about  a  week. 

North  Bay,  N.  Y.,  August  1,  1931 — Green  String 
Beans:  Condition  is  75  per  cent;  20  acres  out;  same  as 
last  year. 

Montpelier,  Ohio,  July  29,  1931 — String  Beans:  Our 
crop  is  very  disappointing  in  this  part  of  the  State.  At 
our  very  best  will  not  harvest  over  50  per  cent  of  our 

crop. 

New  Freedom,  Pa.,  July  28,  1931 — Stringless:  A 
month  ago  we  expected  a  substantial  pack,  as  the  fields 
gave  every  promise  of  a  good  crop.  Now,  after  packing 
only  14  days,  we  are  practically  through,  except  two 
small  patches  of  Green  Refugees,  which  are  late  and 
are  suffering  from  the  extreme  heat  and  dry  weather. 
Unless  we  have  rain  quickly  our  crop  of  Refugees  will 
amount  to  very  little. 

Humboldt,  Tenn.,  July  26,  1931 — The  early  crop  was 
almost  a  failure  on  account  of  dry  weather.  The  late 
crop  is  now  being  planted. 


Ogden,  Utah,  July  27,  1931 — Green:  We  are  not 
packing  any  this  year.  The  Utah  crop  is  small  and 
condition  poor.  It  is  feared  the  greater  part  of  the 
crop  will  bum  up.  We  have  had  no  rain  in  Utah  since 
May  27th,  and  irrigation  reservoirs  are  nearly  empty. 
Temperature  for  past  few  days  has  exceeded  in  height 
any  previous  record  of  the  State.  The  hot  period  has 
extended  back  several  weeks,  and  there  appears  to  be 
no  relief  in  sight. 

Tahuya,  Wash.,  July  25,  1931 — Green:  Best  stand 
that  we  have  had  for  years,  and  seems  to  be  about  a 
week  earlier. 

Shawano,  *Wis.,  July  28,  1931 — Wax  and  Green:  33 
per  cent  less  acreage  this  year.  Packing  about  10  per 
cent  of  normal  and  no  rain  since  July  4th.  Hot  and  dry 
winds  burning  up  fields.  Must  have  rain  or  entire 
acreage  will  be  ruined  with  about  10  per  cent  pack. 
BEETS 

Newark,  N.  Y.,  August  3,  1931 — About  45  per  cent 
less  acreage  as  compared  with  last  year;  also  about 
12  to  15  per  cent  of  this  acreage  lost  by  early  dry 
weather.  Those  that  are  left  are  looking  good. 

Tahuya,  Wash.,  July  25,  1931 — Stand  very  poor  but 
doing  fine. 

Shawano,  Wis.,  July  28,  1931 — Acreage  cut  50  per 
cent.  Looks  poor  and  probably  will  be  very  small  pack, 
if  any  at  all. 

CARROTS 

Newark,  N.  Y.,  August  3,  1931 — Acreage  about  45 
per  cent  of  last  year  and  at  least  10  to  12  per  cent  of 
this  acreage  destroyed  by  worms  and  early  dry  weath¬ 
er.  Those  remaining  look  good. 

CABBAGE 

Phoenix,  N.  Y.,  August  1,  1931 — Acreage  100  per 
cent ;  yield  100  per  cent. 

Ripon,  Wis.,  July  27,  1931 — Our  acreage  is  about  30 
per  cent  less  than  last  year.  The  prospects  of  a  crop 
in  sections  are  not  very  bright  right  at  the  present. 
Sub-soil  is  very  dry.  Would  say  in  comparison  with 
normal  years  the  condition  is  about  60  per  cent. 
SWEET  POTATOES 

Humboldt,  Tenn,  July  26,  1931 — Crop  fairly  good. 
Naples,  Texas,  July  28,  1931 — Very  promising  in 
this  section  this  season.  They  give  all  indications  of 
a  large  crop.  Hundreds  of  acres  are  planted  to  this 
item. 

FRUIT 

Urbanette,  Ark.,  July  22,  1931 — Apples:  Condition 
80  per  cent.  Peaches :  Condition  100  per  cent.  Melons : 
Condition  40  per  cent. 

Portland,  Me.,  August  3,  1931 — Blueberries:  Owing 
to  Government  restrictions,  it  looks  as  though  the  pack 
would  be  very  small  in  this  State  this  year.  We  are 
just  starting  to  can  and  our  pack  will  not  be  50  per 
cent  of  last  year. 

New  Era,  Mich.,  July  23,  1931 — Cherries:  Crop  is 
turning  out  a  little  better  than  predicted  30  days  ago. 
Not  a  bumper  crop,  however. 

Shelby,  Mich.,  July  22,  1931 — Cherries:  We  are  now 
in  our  pack  and  it  is  far  from  a  full  crop,  but  the  qual¬ 
ity  is  the  best  we  can  remember.  With  prices  at  much 
'lower  levels  than  ever  before,  the  cherry  trade  is  look¬ 
ing  for  much  increased  consumption  of  cherry  pie. 

Gwseberries:  The  torrid  heat  cut  the  crop  in  this 
•section  in  half.  The  market  is  strong. 

Strawberries :  A  short  crop  and  closely  sold  up  with 
many  inquiries  now  from  buyers. 


(Continued  on  page  jj) 
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MORRAL  BROTHERS 


MORRAL,  OHIO 

Manufacturmra  or 

THE  MORRAL  CORN  HUSKER 

Either  single  or  double 

THE  MORRAL  CORN  COTTER 

Either  single  or  double  cut 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 
It  T»ill  pay  you  to  write  at  once  for 
our  prices  and  further  particulars. 


PATENTED 


MORRAL  BROTHERS,  Morral,  Ohio 


=  BROWN  BOGGS  CO.,  Ltd.,  Hamilton,  Ontario,  Sole  Agents  for  Canada 

'riiaiiiiiiiiiiiiaiiiiiiiiiiiiaiiiiiiiiiiiiaiiiiiiiiiiiiaiiiiiiiiiiiiaiiiiiiiiiiiiDiiiiiiiiiiiiniiiiiiiiiMiniiiiiiMiiiioiiiiiiiiiiiiniiiiiiiiiiiiaiiiiiiiiiiiioiiiiiiiiiiiiniiiiiiiiiiiiaiii,, 


CORN  SILKER 


AUTOMATIC 

SELF¬ 

CLEANING 

The  silking  wires  are  cleaned  automata 
cally  by  a  water  spray  on  the  opposite 
side  away  from  the  corn.  No  chance 
for  silk  to  drop  back  into  com. 


CLEAN! 


SANITARY! 


Write  us 


BERLIN  CHAPMAN  CO., 
Berlin,  Wisconsin 


BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 

^PERLINflMPMAH 

'Ocanning\# 


VCANNING^  MACHINERY 

Single  Unit  or  J!  Complete  Canning  Plant' 


Adhesive  Specialists 


If  you  have  any  unusually  different  problems  in  connection  with  labeling  ^ 

or  sealing,  consult  our  specialists.  They  will  recommend  the  best  adhesive  for  the  purpose, 
or  compound  one  especially  suited  to  your  needs. 

Types  and  grades  suited  to  all  operations  in  the  canning  industry — for  tin,  glass,  fibreboard, 
etc.  Ask  for  details,  prices,  and  samples. 

The  F.  G.  Findley  Co. 

Adhetive  Specialists  Milwaukee,  Wis. 


TiiiiiaiiiiMiiiiiiaiiiiiiiiiiiiaiiiiiiiiiiiiGiiiiiiiiiiiii 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


YOU  may  look  at  the  labels  on  a  thousand  different 
cans  of  fruit  and  vegetables,  and  you  will  look  in 
vain  for  a  new  idea,  or  the  expression  of  a  con¬ 
crete  idea,  looking  toward  the  increase  in  their  use. 

Of  course,  you  will  say,  “The  canner  is  not  sales  or 
advertising  minded.”  True,  yet  this  would  seem  to  be 
all  the  greater  reason  why  each  canner  should  strive 
hard  to  put  on  his  labels  and  cans,  messages  helping  to 
set  them  apart  from  the  thousands  and  thousands  of 
like  offerings  in  the  grocery  trade. 

Recently  a  mustard  packer  has  offered  his  line  with 
attractively  lithographed  tops  carrying  the  following 
messages:  “For  tasty  sandwiches,  nothing  is  quite  as 
tasty  as — Mustard,”  “Roast  beef  has  finer  flavor  when 
seasoned  before  cooking  with — Mustard,”  “Baked  hash 
is  a  favorite  when  seasoned  with  —  Mustard,”  “For 
cooking  the  complete  seasoning  is — Mustard,”  “Steak 
is  more  flavorful  when  spread  before  cooking  with — 
Mustard.” 

I  saw  printed  on  a  salmon  shipping  case  the  other 
day  this  admonition,  “Eat  more  salmon.” 

Why  do  not  more  canners  adopt  similar  informative 
labels  on  their  products  ?  Echo  answers.  Why  not  ? 

A  few  years  ago  we  read  a  great  deal  of  the  slogan 
adopted  with  so  much  acclaim  by  the  National  Canners 
Association,  “If  its  canned,  its  fresh.”  Lately  you  see 
this  slogan  used,  but  seldom. 

Do  you  think  the  need  for  its  use  has  passed?  If 
you  do,  you  are  very  much  mistaken. 

Do  you  think  the  recipes  you  formerly  printed  on 
your  labels  have  all  been  learned  by  heart  by  the  house¬ 
wives  using  your  canned  food?  If  you  do,  you  are 
wrong,  just  as  wrong  as  can  be! 

In  any  locality  today  you  may  find  a  hundred  house¬ 
wives  using  your  canned  tomatoes.  In  a  year  from 
today,  an  average  of  only  eighty-five  will  be  asking 
your  retail  distributor  for  them.  In  two  years,  from 
natural  causes,  only  seventy  will  be  your  customers 
among  the  homes  of  the  loc^ity,  and  so  on. 

Those  buyers  of  canned  foods  who  were  familiar  with 
the  slogan  regarding  the  freshness  of  canned  foods 
have  stopped  using  them,  or  have  forgotten  about  the 
m.atter  to  a  very  large  extent. 

We  forget  more  during  the  first  eight  hours  after 
an  idea  has  come  to  our  attention  than  we  do  in  all  the 
rest  of  the  time  we  retain  any  portion  of  it. 

A  slogan  then,  must  be  repeated  and  repeated  until 
it  is  fixed  in  our  memory. 

The  millions  of  shipping  containers  used  each  year 
in  our  industry  furnish  valuable  space  for  the  advertis¬ 
ing  of  canned  foods,  for  circulating  sales-building  in¬ 
formation  regarding  them. 

The  labels  on  our  cans  are  worth  even  more  in  any 
attempt  to  increase  the  consumption  of  the  food  we 
i  ack. 

Let’s  follow  the  lead  of  the  mustard  packer! 


It  will  add  little  to  the  cost  of  labels  if  we  print  each 
fifty  thousand  a  little  differently  in  a  slight  p^icul^. 

Any  of  us  can  think  of  five  or  more  ways  in  which 
canned  peas,  com  and  tomatoes  are  a  valuable  addition 
to  the  diet.  Suppose  then,  you  order  two  hundred  and 
fifty  thousand  labels  and  on  each  fifty  thousand  tell  in 
brief,  easily  understood  language,  just  how  your  prod¬ 
uct  will  add  variety  to  the  menu  and  promote  health  in 
the  family. 

Do  this  and  it  will  not  be  long  before  you  will  see 
others  following  your  lead. 

Agitate  the  matter  among  the  fellow  members  of 
your  State  Association.  Get  the  Secretary  of  your 
association  behind  the  movement,  it  won’t  be  long  be¬ 
fore  the  National  Association  may  take  it  up  and  some¬ 
thing  concrete  will  be  in  the  process  of  accomplishment. 

As  far  as  a  slogan  on  the  shipping  container  is  con¬ 
cerned,  speak  to  the  salesman  who  sells  you  the  ship¬ 
ping  cases  you  use.  Discuss  the  whole  thing  with  him 
and  adopt  his  suggestions  regarding  the  wording  you 
will  use. 

Oh,  you  say,  who  sees  the  shipping  cases?  No  one 
except  the  warehouse  men  in  the  jobbers  warehouse 
and  every  one  who  handles  the  cases  in  and  out  of 
storage.  Then  the  grocer  and  his  clerks,  the  very  men 
who  have  the  most  to  do  with  selling  your  goods  to  the 
housewife.  Then  the  empty  cases  often  are  seen  by  the 
very  customers  you  want  to  interest  in  consuming  more 
of  your  pack. 

Lastly,  I  can  hear  some  one  else  say,  “Why  man, 
there  is  more  on  my  label  now  than  the  artist  can 
accommodate  to  good  advantage.”  I’ll  agree,  but  must 
point  out  in  turn  that  more  than  half  the  circlecues, 
and  filligrees  on  your  labels  now  can  well  be  sacrificed 
to  the  cause  of  intelligently  promoting  the  greater  use 
of  canned  foods. 

Just  one  more  admonition  in  this  connection  to  the 
pea  packers. 

Not  one  serving  in  ten  of  canned  peas,  if  eaten  in  a 
hotel  or  other  public  eating  place,  is  brought  to  your 
table  in  a  fit  condition  to  be  eaten.  Certainly  not  with 
relish  and  enjoyment!  I  refer  to  the  apparent  impos¬ 
sibility  of  eating  canned  peas  outside  of  a  few  homes 
unless  all  the  liquid  in  the  can  has  been  drawn  off  and 
thrown  away  before  they  are  warmed  for  serving.  Or 
else  they  have  been  carefully  prepared  to  taste  like 
something  they  are  not,  and  never  were  intended  to  be, 
by  means  of  a  sticky  white  sauce.  - 
Pea  canners,  attention! 

When  buying  your  next  lot  of  labels,  even  if  you  do 
not  add  to  the  printed  matter  now  on  them,  any  instruc¬ 
tions  or  suggestions  as  to  how  they  can  be  used  to  the 
best  advantage,  be  sure  and  include  the  line,  “The  liquor 
in  this  can  contains  valuable  food  material.  Heat  the 
peas  in  this  liquor  before  serving.  Do  not  throw  it 
away.” 
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Use  your  own  language  biit  get  the  idea  over  to  those 
who  will  eventually  serve  the  peas  you  have  grown  and 
canned  so  carefully. 

From  the  kitchen  in  your  own  home  you  can  obtain 
valuable  instruction  as  to  how  canned  com,  peas  and 
tomatoes  can  be  used  in  countless  ways  to  vary  a  menu 
or  make  it  more  tasty  and  interesting  to  the  palate. 

Begin  as  soon  as  possible  to  carry  out  these  sugges¬ 
tions.  You  will  be  surprised  at  the  identity  your  pack 
will  achieve  in  the  minds  of  many  users. 

You  may  be  certain  too,  that  the  packer  who  is  pack¬ 
ing  to  a  price  will  not  do  anything  of  the  sort.  This 
fact  alone  should  urge  you  to  adopt  these  suggestions 
in  order  that  you  may  set  your  products  still  further 
apart  from  his. 

Do  not  wait  until  you  see  some  large  packer  doing 
all  he  can  to  tell  the  housewife  more  about  what  is  in 
his  cans  and  how  the  contents  should  be  used.  They 
are  already  doing  a  great  deal,  they  will  do  more. 

If  the  industry  does  not  begin  constructive  efforts  on 
a  large  scale  toward  more  completely  informing  the 
user  of  their  output  what  it  is  and  what  it  can  be  used 
for,  we  will  have  to  continue  seeing  the  larger  part  of 
the  housewives  budget  for  food  spent  for  something 
other  than  what  we  want  to  sell  her  in  cans ! 

- 4. - 

PROGRESS  REPORT  QUARTERLY  CANNED 
FOODS  STOCK  SURVEY 

American  Wholesale  Grocers  Association,  National 
Wholesale  Grocers  Association,  National  Chain  Store 
Association,  National  Canners  Association,  with  the 

Foodstuffs  Division  of  the  Bureau  of  Foreign  and 
Domestic  Commerce. 

By  the  Bureau  of  Foreign  and  Domestic  Commerce, 
Department  of  Commerce 

Washington,  July  25,  1931., 

HE  following  statistical  presenetation  is  made 
solely  for  the  purpose  of  indicating  the  extent  lo 
which  the  first  attempt  to  secure  stock  figures 
from  representative  canners  and  distributors  has  been 
successful. 

No  definite  proportion  of  the  total  stocks  held  by 
either  canners  or  distributors  is  shown,  and  no  deduc¬ 
tions  as  to  the  present  stock  situation  can  be  drawn 
from  these  figures.  The  object  of  this  survey  is  not  to 
show  total  stocks,  but  the  trend  of  movement.  This 
comparison  can  only  be  made  after  the  October  1  fig¬ 
ures  are  available. 

The  number  of  distributors  and  canners  reporting 
and  the  amount  of  goods  held  by  them  represent  a 
cross-section  of  the  industry.  The  comparison  of  stocks 
held  by  these  same  concerns  on  October  1,  1931,  and 
future  quarterly  dates  will  accurately  show  the  trend 
of  movement  into  distribution  of  the  canned  foods 
listed. 

Extent  of  Coverage  of  Canners’  Stocks 


Product 

Peas  (old  park  stocks  onlv) . 

Corn  . 

No.  of  firms 
reporting 

. 117 

1Q7 

Stocks  held 
by  reporting 
firms 
(cases) 
2.026,872 

1  707  7Cn 

Tomatoes  . 

4ns 

7  1  Tn 

Green  and  Wax  Beans . 

. 259 

1,541.284 

Peaches  . 

7  00*1  7/^ 

Pears  . 

7n 

Pineapple  . : . 

0 

7  QC7 

Salmon  . 

541,732 

RECIPES  ON  BACKS  OF  CAN  LABELS 

SOME  time  ago  the  suggestion  was  made  and  wide¬ 
ly  published  that  recipes  should  be  printed  on 
the  backs  of  can  labels  as  a  convenience  to  the 
housewife.  Copies  of  this  story  were  sent  to  four  large 
printers  of  canned  foods  labels  in  order  to  find  out 
what  they  thought  of  the  plan.  Three  out  of  the  four 
were  in  favor  of  this  plan,  but  their  reactions  were 
varied. 

“You  are  entirely  correct,”  wrote  one  of  them,  “in 
the  article  in  which  you  recommend  recipes  on  canned 
foods  labels. 

“There  was  a  time  when  a  great  deal  of  prejudice 
existed  against  canned  foods  of  all  kinds,  but  through 
publicity,  scientific  research  and  the  efforts  of  the  Na¬ 
tional  Canners  Association  this  prejudice  was  over¬ 
come.  Not  every  housewife  is  familiar  with,  all  of  the 
uses  of  the  various  kinds  of  canned  foods.  If  the  can- 
ner  is  able  to  furnish  recipes  on  labels  with  regard  to 
his  particular  product,  the  use  of  canned  foods  can  be 
tremendously  increased  and  the  problems  of  overpro¬ 
duction  solved. 

“I  am,  therefore,  in  accord  with  any  movement 
which  will  enlighten  the  housewife  with  regard  to  the 
use  of  canned  foods,  and  am  certainly  in  favor  of  any 
effort  that  will  increase  the  consumption  of  the  can- 
ner’s  product.” 

“I  believe  your  idea  is  sound,”  wrote  another,  “and 
I  think  if  you  keep  hammering  away  at  it  you  will 
make  an  impression,  because  if  some  of  the  principal 
canners  adopt  the  plan  the  others  will  fall  in  line  even¬ 
tually. 

“There  are  no  mechanic-al  difficulties;  in  fact,  we 
have  at  times  made  labels  that  way. 


Plain. 

Varnished. 

Embossed. 
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MICHIGAN  LITHOGRAPHING  CO. 

MANUFACTURERS  OF 


COUMIAU  BOY  COPYRiaHTKD 


Seeds!  Seeds!  Seeds! 

If  you  need  seeds  of  any  variety,  of  any  quantity  or  for 
any  date  of  shipment  don’t  forget  us.  Write  us  when  you 
write  others  for  quotations.  Tell  us  what  you  want  and 
let  us  quote  you. 

There  are  no  better  seeds  than  ours  which  are  Pedigree 
Seeds  and  Seeds  which  Succeed. 

Business  founded  147  years  ago. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


SPEED  UP  FIELD  WORK 

WITH 

SWING’S  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  §  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Y our  inquiry  will  bring  us  to  see  you  with  samples. 

Swing  Brothers  Inc.,  Ridgely,  Md. 
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“For  your  information,  will  explain  that  labels  are 
usually  printed  in  combination  sheets.  It  is  not  infre¬ 
quent  to  have  orders  for  15  or  20  customers  going 
through  the  process  on  one  sheet.  With  this  fact  in 
mind,  you  can  see  that  if  several  of  the  customers,  or 
perhaps  all  of  them,  wanted  recipes  on  the  backs  of  the 
labels,  the  cost  of  the  extra  handling  would  be  spread 
over  a  sufficient  number  of  items  so  that  the  cost  of 
each  would  not  be  very  much. 

“On  the  other  hand,  if  only  one  or  two  of  the  labels 
on  the  sheet  were  to  have  recipes  on  the  back,  the  cost 
of  the  extra  handling  would  all  come  on  those  items, 
and  make  the  cost  of  printing  the  recipes  rather 
heavy.” 

“In  my  opinion,”  wrote  a  third,  “the  idea  of  print¬ 
ing  recipes  on  the  back  of  can  labels  is  very  good,  both 
for  our  business  and  the  canners. 

“We  believe,  though,  that  the  extra  expense  of  doing 
so  will  be  objectionable  on  account  of  the  increased 
cost,  especially  in  our  case,  as  well  as  firms  making  a 
specialty  of  can  labels. 

“We,  and  other  lithographers,  and  possibly  plate 
printers  who  make  a  specialty  of  can  labels,  execute 
them  on  large  sheets,  thereby  reducing  the  expense. 
We  print  orders  for  all  kinds  of  labels  on  the  same 
sheet  and  divide  the  expense.  On  some  sheets  we  have 
but  few  can  labels,  and  the  printing  on  the  back  of 
such  sheets  would  be  objectionable  as  to  price  for  the 
can  label  additional  price.  Then  some  canners  may 
not  care  for  the  printing  on  the  backs,  which  again 
would  make  it  objectionable  as  to  additional  price  un¬ 
less  all  the  labels  printed  on  that  sheet  would  be  for 
only  one  customer.” 

“Frankly,”  wrote  the  lithographer  who  dissented 
from  the  idea,  “we  here  don’t  think  much  of  the 
scheme  of  printing  recipes  on  the  back  side  of  labels, 
for  the  reason  that  ninety-nine  times  out  of  a  hundred 
they  wouldn’t  be  referred  to. 

“Canned  foods  are  used  under  all  sorts  of  circum¬ 
stances — in  the  homes,  restaurants,  camping  and  tour¬ 
ist  parties,  etc. 

“The  use  of  recipes  is  practically  in  the  home,  and 
the  average  housewife  has  an  opportunity  every  day 
in  most  any  of  the  daily  papers  of  reviewing  the  house¬ 
hold  columns  of  the  paper,  and  in  addition,  in  many 
homes,  magazines  are  subscribed  to  that  contain  scores 
of  recipes. 

“I  imagine  that  if  all  the  recipes  that  have  been  pub¬ 
lished  and  suggested  to  date  were  published  they 
w'ould  make  a  set  of  books  of  many  volumes. 

“Frankly,  w’e  think  that  for  specialized  propositions 
the  folder  or  booklet  is  the  best  way  of  getting  recipes 
across  to  the  housewife. 

“We  have  in  our  experience  here  had  numerous  in¬ 
stances  of  concerns  who  have  published  special  recipes 
on  the  face  of  their  labels,  and  eventually  this  has  been 
discontinued,  and  we  now  are  producing  an  almost  neg¬ 
ligible  quantity  of  labels  on  which  recipes  of  any  kind 
appear.” 


THE  BOOK  YOU  NEED  ! ! 

**A  Complete  Course  in  Canning.” 

5fh  Edition  386  Pages  Price  $10.00 

F^blished  by  THE  CANNING  TRADE. 


AN  EPIC  OF  THE  KITCHEN 
The  Art  of  Soup  Making. 

(From  The  Optismist.) 

HE  kitchens  of  the  Campbell  Soup  Company  in 
Camden  and  in  Chicago  are  like  the  private 
kitchens  of  fastidious  homes,  only  bigger.  The 
implements  are  fundamentally  the  same,  but  they  have 
been  increased  in  size,  and  in  many  cases  save  been 
electrically  powered.  But  despite  the  growth  in  size, 
the  immaculate  cleanliness  that  distinguishes  the  best 
home  kitchens  has  been  maintained. 

Any  description  of  the  making  of  soups  should  start 
with  the  making  of  the  stock  or  broth.  The  stock 
kettles  in  the  Campbell  kitchens  are  heated  by  the 
steam-jacket  method,  the  most  perfect  means  of  cook¬ 
ing  soups  and  broths  that  has  ever  been  devised. 

Most  soups  require  meat  stocks  as  a  base.  Stock  is 
not  just  “stock”  in  the  Campbell  kitchens.  No  two 
soups  are  made  from  the  same  sort  of  stock,  but  each 
is  based  upon  a  stock  especially  designed  and  prepared 
for  it  in  accordance  with  the  recipe  and  formula  that 
produced  the  chef’s  original  masterpiece. 

These  stocks  are  made  in  the  manner  of  old-fash¬ 
ioned  beef  tea ;  the  fat  is  cut  from  the  meat  before  it 
goes  into  the  kettle.  It  is  placed  in  cold  water  and  then 
heated  gradually  until  it  simmers.  It  is  kept  at  the 
exact  simmering  point,  the  point  at  which  it  “smiles,” 
as  the  French  chefs  express  it,  but  it  is  never  allowed 
to  come  to  a  hard  boil.  After  some  hours  it  is  permit¬ 
ted  to  cool ;  the  remaining  fats  then  rise  to  the  surface 
and  are  carefully  skimmed  from  the  top. 

Again  it  is  brought  to  the  simmering  point  and 
maintained  there  until  a  complete  extraction  has  been 
made  of  the  tonic  juices  of  the  meats.  \\Tien  this  long 
cooking  process  has  been  finished,  the  stock  is  strained 
and  drawn  off  through  glass  lin^  pipes  to  the  steam 
jacketed  blending  kettles,  which  are  made  of  solid 
nickel  and  are  polished  until  they  shine  like  silver. 

Each  kettle  is  cared  for  by  its  own  expert  cook,  and 
each  cook  has  his  helper.  To  these  cooks  and  their 
helpers  the  diced  meats  and  vegetables  which  form  the 
garnish,  as  well  as  the  spices,  the  seasonings  and  other 
ingredients  are  brought  by  men  who  speicialize  in  the 
work  of  assembling  them. 

Each  row  of  kettles  is  under  the  eye  of  a  supervis¬ 
ing  inspector,  who  checks  and  verifies  the  quantity  of 
every  ingredient.  And,  all  of  them,  cooks  and  helpers, 
assemblers,  inspectors  and  supervisors,  are  under  the 
general  direction  of  the  head  chef,  who  ranks  at  the 
very  top  of  the  culinary  profession  in  this  or  any  other 
country. 

After  the  soup  has  been  cooked  to  the  exact,  deter¬ 
mined  minute,  great  bowls,  made  of  pure  nickel  and 
mounted  on  wheels,  are  run  under  the  kettles  and  the 
soup  is  drawn  off  and  conveyed  to  the  filling  machines. 
These  latter  are  also  of  pure  nickel  and  revolve  above 
a  moving  row’  of  cans. 

The  cans  undergo  a  close  inspection  before  being 
put  on  the  conveyor,  and  are  automatically  washed  and 
sterilized  immediately  before  being  filled.  By  means  of 
sliding  valves  the  filling  machines  measure  the  exact 
quantity  of  soup  to  each  can. 

The  cans  are  then  inspected  for  fill,  and,  in  the  case 
of  soups  containing  a  garnish  of  meat  or  vegetables, 
they  are  examined  to  see  that  broth  and  garnish  are 
present  in  proper  proportion. 

Still  moving  at  the  same  speed,  the  filled  cans  pass 
to  one  of  the  many-spindled  closing  machines.  The 
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A.  K.  ROBINS  &  COMPANY,  INC. 

CANNING  MACHINERY  and  SUPPLIES 


We  are  manufacturers 


INSPECTIOS  TABLES 


BOX  SEALERS 


NEW  PERFECTION 
PEA  FILLER 


SKIN  PUMP 


PUMPKIN  MACHINE 


Write  for  copy  of  our  new  catalog 


A.  K.  ROBINS  &  CO.9  Inc..  Baltimore,  Md 


ROBERT  A.  SINDALL.  Pwmtidmnt 


HARRY  R.  STANSBURY.  Vica-Prtndmnt 


HAMACHEK  IDEAL  VINERS 

Their  use  means  a  larger  profit  for 
the  Canner  because  they  thresh  peas 
more  efficiently  and  permit  the  pack¬ 
er  to  get  a  pack  of  better  quality. 

This  has  been  proven  many 
times  by  actual  operation 
and  careful  tests 

FRANK  HAMACHEK  MACHINE  CO. 

KAWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 
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moving  parts  of  these  machines  are  kept  so  exactly 
true  in  their  relation  to  each  other  that  only  the  thin¬ 
nest  composition  gasket  is  required,  and  the  resultant 
seam  is  as  near  perfection  as  anything  can  be  on  this 
mundane  sphere. 

Filled  and  sealed,  the  cans  pass  between  rows  of  op¬ 
eratives  who  pack  them  into  large  iron  baskets.  These 
baskets,  filled  with  cans,  are  placed  in  closed  retorts, 
in  which  they  are  subjected  to  a  carefully  determined 
temperature  for  a  certain  exact  period,  in  order  that 
the  contents  may  be  sterilized  by  heat. 

This  system  of  thermal  sterilization  was  the  inven¬ 
tion  of  Nicholas  Appert,  Commissary  General  to  Napo¬ 
leon  Bonaparte.  It  is  the  basic  invention  upon  which 
the  art  of  canning  is  founded. 

When  this  thermal  process  has  been  completed,  the 
cans  are  given  a  cold  bath  in  order  to  check  the  cook. 
This  cools  the  outer  contents  but  leaves  a  certain 
amount  of  heat  in  the  core.  The  cans  are  then  put  aside 
.to  cool.  The  core  heat,  working  out  to  the  periphery, 
dries  them  and  they  are  then  labeled  by  machinery. 

Machines  are  also  provided  for  taking  the  cans  from 
the  labeling  machines  and  packing  them  in  cases  and 
for  sealing  the  cases. 

From  these  last  machines  the  cases  pass  automati¬ 
cally  to  conveyors,  which  carrj"  them  for  a  distance  of 
two  city  blocks,  delivering  them  to  the  car  doors, 
where  they  are  stenciled  and  packed  for  shipment. 

During  the  winter  months,  when  cold  weather  pre¬ 
vails,  shipments  are  made  in  refrigerator  cars,  which 
are  supplied  with  heaters  and  are  put  to  the  novel  use 
of  keeping  their  contents  warm.  All  warehouses  of 
the  Campbell  Soup  Company  are  heated  to  keep  the 
soups  from  freezing. 


- ♦ - 

PIMIENTOS  FOR  CANNING  OR  MANUFACTURE 
Preliminary  Acreage 
1931  with  Comparisons 
By  the  Bureau  of  Agricultural  Economics 
United  States  Department  of  Agriculture 
Division  of  Crop  and  Livestock  Estimates 

Washington,  D.  C.,  July  29,  1931. 


The  acreage  of  pimientos  grown  for  canning  or 
manufacture  in  1931  is  18  per  cent  below  the  re¬ 
vised  estimate  of  acreage  in  1930,  according  to 
reports  of  growers  and  canners  to  the  Department  of 
Agriculture.  The  California  plantings  represent  a  re¬ 
duction  of  11  per  cent,  while  the  Georgia  acreage  is 
now  21  per  cent  below  that  of  1930. 

A  large  part  of  the  California  acreage  must  now  be 
considered  as  open  market  acreage,  due  to  the  fact  that 
the  firm  originally  contracting  this  acreage  will  not  be 
in  position  to  handle  it.  This  acreage,  however,  is  in 
the  ground  and  is  reported  to  be  in  fine  condition. 

The  acreage  in  Georgia  has  been  materially  reduced 
by  drouth.  Dry  weather  has  caused  considerable  loss 
of  original  plantings,  and,  with  plant  beds  burned  up, 
plants  for  resetting  were  scarce  or  unobtainable.  The 
remaining  aereage  (5400  acres)  is  reported  to  be  in 
poor  condition. 


.A.ci*0^^0 

state  1926_1927  1928  1929  1930  1931 

Acres  Acres  Acres  Acres  Acres  Acres 

California  . 3,510  3,340  3,250  2,160  2,140  1,900 

Georgia  . 1,600  3,700  5,600  6,900  *6,800  5,400 

Total . 5,110  7,040  8,850  9,060  *8,940'  7,300 

*  Revised. 


“LIGHT”  ON  CANNED  FOODS 
By  the  American  Housewife’s  Bureau 

There  are  many  ways  these  days,  of  throwing 
“Light”  on  merchandise,  other  than  establishing 
adequate  lighting  systems.  The  alert  grocer  is 
not  content  to  stack  a  few  cans  of  peas  or  tomatoes  on 
a  counter  in  the  hope  of  catching  his  customer’s  eye. 
He  tries  to  make  his  displays  unusual,  and  to  throw  as 
much  “light”  as  he  can  on  his  stock  of  merchandise 
for  sale. 

Some  metropolitan  stores  have  found  that  humor,  in 
connection  with  displays,  is  a  real  business-getter. 
Women  stop  to  smile,  and  remain  to  buy.  A  display 
calling  attention  to  the  numerous  new  canned  foods 
that  have  appeared  on  the  market  within  recent  years 
might  be  made  by  grouping  on  a  table  several  cans  of 
grape  fruit  juice,  orange  juice,  tomato  juice,  whole 
grain  com,  fresh  prunes  in  syrup,  new  Irish  potatoes, 
and  rhubarb.  A  card  bearing  the  words  COLUMBUS 
DIDN’T  DISCOVER  EVERYTHING— HERE’S  SOME¬ 
THING  NEW  would  immediately  interest  customers. 
If  you  have  a  clerk  with  artistic  leanings,  he  might  be 
able  to  draw  an  amusing  sketch  in  black  and  white  of 
a  boat,  laden  down  with  cans. 

Or  you  might  make  a  display  of  the  various  ways  in 
which  com  is  now  available.  This  would  be  a  CORNER 
IN  CORN,  and  would  show  a  pyramid  of  cans  of  com- 
on-the-cob,  com  cream  style,  whole  grain  corn,  and 
hominy. 

Although  displays  attract  immediate  interest,  there 
are  also  a  good  many  careful  shoppers  who  like  to  study 
the  grocer’s  shelves.  Cater  to  them  by  not  having  all 


**  will  give  you  better 
results  than  **  Talking 
Points” 

we  shall  be  delighted  to  have  you 
check  the  actual  efficiency  of  the 
TO  WNSEN  D  against  the  claims  of 
any  other  machine  made  for  the 
purpose. 

Burlon,  Cook  &  Co.  Inc. 

Rome,  N.  Y. 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1827;  1,655,388,  Jan.  3,  1828; 
Application  166,020  Feb.  4,  1827. 
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Hansen  HIGH  SPEED  Com  and  Liquid  Fillers 
have  been  operated  by  five  canning  companies  for 
two  years  at  speeds  from  195  to  250  cans  per  minute. 


It  takes  “speedy”  machinery  these  days  to 
keep  the  production  costs  down,  especially 
when  filling  small  sized  cans. 

Hansen  Sanitary  Corn  and  Liquid  Fillers 
have  filling  capacity  upwards  to  200  cans 
per  minute.  These  Hansen  Fillers  have  so 
few  parts  and  are  so  well  balanced  that  ap¬ 
parently  they  idle  along  at  highest  speeds, 
filling  each  can  accurately  and  all  cans 
uniformly. 

There  is  no  wasting  of  corn  by  Hansen 
Fillers.  Their  construction  is  such  that  they 
cannot  leak.  In  absence  of  cans  the  Filler 
automatically  stops,  thereby  preventing 
spill. 

A  positive  can  feed  and  smooth  can  de¬ 
livery  are  necessary  when  operating  at  high 
speeds.  All  Hansen  Fillers  are  equipped 
with  the  famous  Hansen  can-feed  worm 
and  the  discharge  discs  are  worm-gear 
driven.  What  could  be  smoother? 


Hansen  Sanitary  Corn  and  Liquid  Fillers 
are  ideal  for  filling  Corn,  Soups,  Apple¬ 
sauce,  and  many  other  products.  The 
Filler  for  minimum  sized  cans  is  adaptable 
for  filling  all  sizes  from  number  fifty-fives 
to  number  threes  inclusive.  Another  Filler 
is  built  especially  for  number  ten  Ccins. 


Illustration  of  Filler  Completely  Taken  Apart 
tor  Cleaning 


HANSEN  Canning  Machinery  Corporation 


'^chThc^ 


CEDARBURG, 

Manufacturers  ot 

Hansen  Sanitary  Conveyor  Boot 
Hansen  Quality  Pea  Grader 
Hansen  Four  Roll  Beet  Topper 
Hansen  Sanitary  Gallon  Filler 


WISCONSIN 


Hansen  Com  Cooker  Filler 
Hansen  Pea  and  Bean  Filler 
Hansen  Fruit  and  Vegetable  Filler 
Hansen  Sanitary  Kraut  Filler 


Hansen  Whole  Grain  Cora  Cutter 
Hansen  Automatic  Tomato  Filler 
Hansen  Chili  Con  Came  Filler 
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the  shelves  of  canned  foods  shut  off  by  counters  or 
boxes.  Make  at  least  some  of  them  easily  accessible, 
and  have  prices  plainly  marked  so  that  you  can  give 
your  customers  the  chance  of  comparing  prices,  and  of 
familiarizing  themselves  with  your  stock.  This  is 
likely  to  result  in  unsolicited  sales. 

A  lot  of  women  appreciate  the  information  about 
canned  foods  which  toe  grocer  can  give  them  during 
the  course  of  a  sale.  Women  are  sharp  bargainers,  and 
thrift  is  the  fashion  just  now.  Frequently  a  customer 
would  buy  a  larger  can  instead  of  a  smaller  one,  if  she 
were  convinced  that  she  was  actually  getting  more  for 
her  money.  A  store  recently  for  instance,  sold  a  No.  2 
can  of  tomatoes  for  sixteen  cents,  and  a  No.  21/2  can 
for  nineteen  cents.  Figured  out  by  ounces,  the  smaller 
can  sells  for  approximately  eight-tenths  of  a  cent  an 
ounce,  the  larger  for  seven-tenths  of  a  cent  an  ounce. 

Calling  your  customer’s  attention  to  this  saving  by 
amount  and  not  by  price,  when  you  are  having  a  sale  of 
large  cans  will  help  to  move  more  merchandise. 

- - 

CHANGE  IN  THE  MAPES  LAW 

Washington,  July  23,  1931. 

Notice  to  The  Canning  Trade 

The  Mapes  amendment  to  the  Federal  food  and  drugs 
act  is  mandatory  in  requiring  on  substandard  articles 
a  “plain  and  conspicuous”  statement  prescribed  by  the 
Secretary  of  Agriculture  indicating  that  such  canned 
food  falls  below  the  standard.  In  the  great  majority  of 
cases  labels  which  have  been  devised  for  substandard 
articles  fully  meet  the  criterion  of  conspicuousness 
with  respect  to  the  designated  legend  prescribed  by  the 
Secretary  under  the  authority  of  the  amendment.  In 
a  few  instances,  however,  labels  have  been  proposed 
showing  the  name  of  the  article,  with  the  proper  legend 
in  connection  therewith,  on  the  back  panel  of  the  label 
only.  In  such  instances  the  panel  of  the  label  obviously 
intended  for  display  contains  merely  the  brand  name 
and  a  picture  of  the  article.  In  drawing  up  the  regula¬ 
tion  regarding  the  form  of  statement  required  on  can¬ 
ned  foods  of  substandard  quality  it  was  contemplated 
that,  consistent  with  customary  practice  in  the  past, 
the  main  display  panels  of  labels  would  continue  to 
feature  the  name  of  the  article.  However,  under  the 
present  wording  of  the  regulation,  labels  may  be  de¬ 
vised  on  which  the  substandard  legend  cannot  be  re¬ 
garded  as  plain  and  conspicuous  in  that  articles  labeled 
as  cited  above  may  be  displayed  and  sold  without  the 
realization  on  the  part  of  the  purchaser  that  the  arti- 
-  cle  is  in  fact  substandard. 

In  order  to  fully  safeguard  the  requirements  of  the 
amendment  with  respect  to  conspicuousness  of  the 
designated  statement  the  Department  proposes  to  mod- 
ifv  the  regulation  on  “Form  of  Statement  Required  on 
Cannnd  Foods  of  Substadard  Quality”  set  forth  in  Ser¬ 
vice  and  Regulatory  Announcement  F.  L.  4  so  as  to 
read : 


“Canned  foods  within  the  purview  of  the  food  and  drugs 
act  as  amended  July  8,  1930,  which  fall  below  the  standards 
of  quality  and  condition  for  the  various  classes  of  food 
products  which  shall  be  promulgated  from  time  to  time 
shall  bear  the  name  of  the  article,  and  in  immediate  con¬ 
junction  therewith  wherever  such  name  appears,  the  legend 
given  below  in  the  forms  specified  for  the  various  sizes  of 


containers.  If  a  picture  representing  the  article  is  used  on 
any  panel  of  the  label  on  which  the  name  of  the  article 
does  not  appear,  the  legend  given  below  in  the  forms  speci¬ 
fied  for  the  various  sizes  of  containers  shall  also  be  used 
in  immediate  conjunction  with  such  picture.  Border  and 
type  of  the  legend  shall  be  on  a  strongly  contrasting,  uni¬ 
form  background.  Type  shall  be  caps  of  the  size  and  kind 
indicated  below.  The  border  shall  be  solid  and  not  less 
than  12  points  in  width.” 


The  Food  and  Drug  Administration  will  welcome  any 
criticisms  or  suggestions  which  can  be  transmitted 
v/ithin  three  weeks,  in  connection  with  the  contem¬ 
plated  change.  Public  notice  of  not  less  than  ninety 
days  in  advance  of  the  date  on  which  such  modified 
regulation  shall  become  effective  will  be  given. 

Attention  is  called  to  the  fact  that  a  misbranding 
occurs  under  the  food  and  drug  act  if  the  shipping  case 
containing  retail  packages  of  a  substandard  article 
bears  the  name  of  the  article  without  a  qualification  to 
show  clearly  that  the  article  is  substandard.  A  suitable 
method  to  indicate  the  true  character  of  the  article  is 
to  imprint  or  stencil  upon  the  shipping  case  in  imme¬ 
diate  conjunction  with  the  name  of  the  article  wher¬ 
ever  such  name  appears,  the  substandard  legend  in  let¬ 
ters  equaling  or  exceeding  in  size  those  specified  for 
containers  of  over  5  pounds  net  weight.  The  style  of 
tvpe  mav  anproximate  that  specified  as  closely  as  prac¬ 
ticable.  In  lieu  of  the  method  described  above,  the  iden¬ 
tical  label  used  on  the  retail  packages  within  the  case 
may  be  affixed  to  the  outside  of  the  shipping  case. 

(Signed)  W.  G.  CAMPBELL,  Chief. 


CANNING  NEWS  AND  NOTES 


What’a  doing  in  all  parts  of  the  Country.  New  firms, 
shanges  etc. 


Wolfrom  Acquires  Warehouse — The  Wolfrom  Can¬ 
ning  Company,  of  Syracuse,  N.  Y.,  announces  the  re¬ 
cent  acquirement  of  warehouse  with  office,  including 
machine  shop  service  at  501  East  Water  street,  Syra¬ 
cuse,  N.  Y.  They  have  already  taken  possession  of 
the  warehouse,  but  they  will  continue  to  occupy  their 
present  office  in  the  Seitz  Building  until  expiration  of 
the  present  lease.  This  new  arrangement  will  provide 
excellent  storage  and  machine  conditioning  facilitie.'^ 
which  will  be  done  under  personal  supervision. 

Brokers  Appointed — The  Sears  &  Nichols  Corp., 
Chillicothe,  Ohio,  have  appointed  The  Blair-Willison 
Company  as  their  broker  representatives  in  the  terri¬ 
tory  adjacent  to  Clarksburg,  W.  Va.,  and  their  office  at 
Cumberland,  Md.,  for  the  Cumberland  territory. 

They  have  also  appointed  Ewing  Bros.,  Steuben¬ 
ville,  Ohio,  as  their  brokers  in  the  Steubenville  and 
Wheeling  territories. 

New  Era  Canning  Co.  Incorporated — A  charter  of 
incorporation  has  been  issued  to  Edward  P.  Ray, 
Chester  A.  Ray  and  Ellen  M.  Ray,  who  now  become  the 
sole  OA\Tiers  of  the  New  Era  Canning  Company,  New 
Era,  Mich. 

Incorporation  was  allowed  by  the  State  following 
sale  of  the  interests  of  John  Westing  of  Grand  Rapids, 
and  Peter  Westing,  of  New  Era,  who  with  Edward  P. 
Ray,  formed  the  company  and  operated  until  now  as  a 
co-partnership. 
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Will  Pack  Corn  for  First  Time — ^The  Kaw  Valley 
Cannery  of  Lawrence  Kansas  a  unit  of  the  Columbus 
Foods  Corporation,  has  just  completed  the  canning  of 
a  million  cans  of  peas  from  a  385-acre  crop  in  Douglas 
county.  Y.  H.  Pendleton  reports  that  they  have  packed 
more  than  41,000  cases. 

There  is  a  lull  in  the  canning  activity  at  present,  as 
they  are  waiting  on  sweet  com,  but  diced  carrots  and 
diced  and  whole  beets  are  now  being  canned.  The  crop 
yielded  500  cases  of  carrots  and  4,000  cases  of  beets. 

Sweet  corn  is  to  be  packed  here  this  year  for  the  first 
time.  Special  machinery  for  the  com  packing  was  re¬ 
cently  shipped  here  from  the  Olumbus  corporation 
and  additional  building  space  has  been  provided  for 
corn  packing.  About  500  acres  of  land  are  under  con¬ 
tract  for  raising  sweet  com,  and  it  is  doing  well.  It 
will  yield  about  85  cases  to  the  acre.  Following  the 
com  pack  the  cannery  will  commence  the  work  of  pick¬ 
ing  and  canning  the  crop  from  150  acres  of  tomatoes 
and  60  acres  of  pumpkins. 

Buys  Cannery — The  Minster  Canneries,  Inc.,  an  or¬ 
ganization  of  business  men  of  Minster,  0.,  purchased 
the  factory  of  the  V.  &  H.  Canneries,  Inc.,  at  a  bank¬ 
ruptcy  sale,  paying  $20,000  for  the  factory  and  equip¬ 
ment.  The  factory  is  being  operated  this  season. 

Advertising  Pineapple — The  Association  of  Hawaiian 
Pineapple  Canners  has  resumed  the  co-operative  ad- 
vprtisinsr  of  pineapple,  after  a  respite  of  three  years. 
The  distributing  trade  has  been  advised  that  an  espe¬ 
cially  attractive  campaign  has  been  arranged,  to  be 
continued  indefinitely. 

New  Brokerage  Company  —  George  Mettler,  well 
known  through  his  former  connection  with  the  John¬ 


son-Locke  Mercantile  Co.,  San  Francisco,  as  manager 
of  the  canned  foods  department,  will  engage  in  busi¬ 
ness  on  his  ownj  account  as  a  broker  and  is  making  a 
trip  to  Eastern  trade  centers  to  arrange  connections. 

Grocers  Open  NewBranch-Wellman,  Peck  &  Co.,  pi¬ 
oneer  wholesale  grocers  of  San  Francisco,  have  opened 
a  branch  at  Sacramento,  Cal.,  making  five  branches  in 
their  State-wide  chain.  The  concern  was  established 
in  1849. 

Visiting  Germany — Oscax  Hoffman,  of  Hoffman  & 
Greenlee,  and  Karl  Wolbach,  of  Haas  Bros.,  San  Fran¬ 
cisco,  are  in  Germany  and  may  be  relied  upon  to  bring 
home  some  interesting  stories  of  their  experiences 
abroad. 

Take  Over  Cannery — ^The  Nielsen  Corporation,  of 
San  Francisco,  is  reported  to  have  taken  over  the  plant 
of  the  Ocean  Shore  Canning  Company,  Half  Moon  Bay, 
Cal.,  and  to  be  planning  to  enlarge  it  and  install  new 
equipment. 

A  Record  Shipment  of  fresh  pineapples  arrived  at 
Honolulu,  T.  H.,  recently  from  the  island  of  Lanai, 
owned  by  the  Hawaiian  Pineapple  Company,  Ltd.  A 
single  barge  brought  37,620  boxes  of  fruit  to  the  can¬ 
nery  at  Oahu,  the  shipment  amounting  to  more  than 
1,100  tons.  This  was  the  equivalent  of  about  33,000 
cases  of  canned  pineapple. 

Move  Offices — ^The  offices  of  the  Canners  League  of 
California  have  been  moved  to  new  quarters  on  the 
fifth  floor  of  the  Matson  Building,  215  Market  street, 
San  Francisco.  The  offices  of  the  Cling  Peach  Control 
Committee  are  directly  across  the  hall,  a  convenience 
for  both  organizations. 


The 

PRINCIPLES 

Rogers  Bros,  have  exemplified  the  true  spirit  of  the  Progress  of 
the  Age.  They  have  been  constantly  alert  to  the  trend  and  its 
direction.  Old  has  been  supplanted  with  new  and  no  standard 
has  been  accepted  as  permanent.  The  way  is  never  closed  to  dev¬ 
elopment  and  improvement. 

Rogers  Bros,  are  seeking  changes.  They  are  climbing  new 
heights,  but  quality.  leads  the  way  and  provides  the  yardstick  by 
which  progress  is  determined. 

During  what  is  more  than  a  half  century  of  good  business, 

Rogers  Bros,  have  witnessed  revolutionary  changes  and  have 
matched  Progress,  step  for  step,  but  have  made  no  departure  from 
principles  of  quality  which  were  originally  erected.  An  attain¬ 
ment  of  the  best  has  been  the  object  and  it  will  ever  remain  so. 

Rogers  Bros.’ quality  of  1931  is  not  different  from  Rogers  Bros.'  Rogers  Stringless  Refugee 

quality  of  1876.  *‘Blood  Tells.  ** — 


ROGERS  BROS.  SEED  COMPANY 

Breeders  -  Growers 

CHICAGO,  ILLINOIS 
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anted  and  For  Sale 


This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
whai  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 


FOR  SALE — Bargains  in  new  and  “little  used”  can¬ 
ning  machinery.  We  manufacture  steam  retorts, 
steam  hoists,  exhausters,  conveyors,  etc.  Write  for 
catalog. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 


FOR  SALE— 

1  Beet  Topper,  not  used  since  being  rebuilt  by  the 
manufacturer 
1  Beet  Seed  Drill 
1  Beet  Grader 

1  Old  Style  Corn  Silker 

2  Open  Process  Kettles,  40  x  60 

1  McStay  Box  Sealing  Machine 

2  Hand  dusters  for  Mexican  Bean  Beetle 
1  Huntley  Stringless  Bean  Grader 

1  Reeves  Variable  Speed  Drive,  10  H.  P.  capacity 
1  2- Wheel  Cart  for  carrying  process  crates. 

Address  Box  A-1825  care  of  The  Canning  Trade. 

THE  HOLLAND  TUNNEL — with  the  greatest  of  all 
rust  problems  is  coated  with  C.  M.  C.  Why  not  eli¬ 
minate  your  rust  with  this  coating? 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Indiana. 


FOR  SALE— 175  H.  P.  Triple  Return  Boiler;  15,  20  and 
25  H.  P.  Steam  Engines,  Ayars  Rotary  Fillers  and 
Universal  Filler  for  tomatoes  and  string  beans;  Link 
Belt  Peeling  Table  for  74  operators;  Closed  Retorts; 
Process  Racks;  Knapp  Labelling  Machine  for  No.  2 
cans;  Gravity  Conveyor;  Monitor-Thomas  Scalder; 
Anderson  Barngrover  Cooker  for  2’ s,  2i’s  and  3’s; 
and  Hawkins  Hoist. 

Scott  &  Daly,  Inc. ,  Dover,  Del. 

FOR  SALE— Two  used  Kern  Finishers.  Wood  frame, 
in  good  condition. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

FOR  SALE— 2,000  new  5  gal.  cans  and  caps,  lacquered 
inside  and  out,  135  lb.  plate;  also  quantity  good  used 
cans  same  description,  at  attractive  prices. 

Curtioe  Bros.  Co., 

Rochester,  N.  Y. 


Wanted — Machinery 

WANTED— 1  Baker  Double  Dump  Scalder;  also 50  Gal¬ 
lon  Jacketed  Kettle.  Give  condition  and  lowest  cash 
price. 

Carty  Canning  Co.,  White  Plains,  Ky. 


Situations  Wanted 


POSITION  WANTED— Young  woman  with  twelve  years  practi¬ 
cal  experience  in  field  brokerage  business  is  open  for  position  of 
responsibility.  Capable  of  assuming  executive  duties,  including 
management  and  handling  correspondence.  Have  thorough 
knowledge  of  judging  quality  of  canned  vegetables  and  have  had 
considerable  experience  in  both  buying  and  selling. 

Address  Box  B.1&20  care  of  The  Canning  Trade. 


POSITION  WANTED  -  As  Manager,  Superintendent  or  other  res¬ 
ponsible  position  by  young  man,  experienced  in  handling  a  full 
line  of  fruits  and  vegetables,  tomato  products,  pulp,  catsup, 
jams  and  jellies. 

Address  Box  B-1824  care  of  The  Canning  Trade. 


POSITION  WANTED— By  man,  thirty  years  old  with  experience 
in  canning  of  com  and  tomatoes;  college  graduate  in  agriculture. 
Address  Box  B-1826  care  of  The  Canning  Trade. 


POSITION  WANTED— By  capable  man  of  20  years  experience 
packing  a  full  line  of  fruits  and  vegetables;  also  a  machinist  and 
builder.  Will  consider  most  any  kind  of  proposition. 

Address  Box  B-1828  care  of  The  Canning  Trade. 


WANTED — By  a  man  at  present  employed,  a  position  either  in 
the  manufacturing  or  sales  department  of  the  canning  trade, 
or  in  the  machinery  and  supply  department  of  the  industry;  has 
large  acquaintance  with  wholesale  grocers,  chain  stores  and 
canners;  has  attained  results  in  all  lines  of  the  business.  Re¬ 
ferences. 

Address  Box  B-1827  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Factory  Superintendent  familiar  with  the  packing  of 
Pork  and  Beans,  Catsup,  Puree  and  Soups.  Address,  stating 
age,  experience,  and  salary  wanted. 

Address  Box-B-1816  care  of  The  Canning  Trade. 


WANTED — Chef  familiar  with  manufacturing  Catsup,  etc.  Ad¬ 
dress  stating  age,  experience  and  salary  wanted. 

Address  Box  B-1817  care  of  The  Canning  Trade. 

SALESMAN  WANTED— To  call  on  jobbing  trade,  Central,  South¬ 
ern  and  Eastern  territories,  selling  catsup  and  other  condiments 
in  carloads.  Good  position  for  man  of  high  ability. 

Address  P.  O.  Box  605,  Marion,  Ind. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

The  No'Spill  Sealer 

** Bliss-Pacific**  No.  81  Double  Seamer 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 


Builders  of  the  300  a  minute  line 


E.  W.  BLISS  CO. 


Sales  Offices 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


LABELS 

— 09  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush-job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


Bedford 


M^J^UFACTURER^F 


ACCURATE  PEA  GRADES 

Mixed  sizes  in  the  can  is  a  trouble  eliminat¬ 
ed  by  users  of  the 

HYDRO-GEARED  PEA  GRADER 

Resulting  in  a  better  profit  thru  the  proper 
placing  of  the  smaller  sizes  of  peas. 

Other  impressive  features  include: 

LARGE  CAPACITY 
THOROUGH  WASHING 

improving  the  quality 

ACCESSIBILITY  of  SIEVES 
SMALL  FLOOR  SPACE 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 
Baltimore,  Md. 


ZASTROW-MITCHELL  PINEAPPLE  GRATER 

for  Pineapples,  Grape-Fruit,  Cocoanut,’ 

Apples,  Oranges,  Lemons,  etc. 


DOUBLE-TYPE,  HOPPER  REMOVED 
Manufacturad  by 

Zastrow  Machine  Co.  Inc. 


Foot  Thames  Street 
BALTIMORE,  MD. 


Pineapple  Carers,  Sisere  anti  Sheers 
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THE  1931  DIRECTORY  OF  CANNERS 

NOW  READY 

A  lUt  of  the  cannert  of  the  United  States,  compiled  hy  the  National  Cannera  Aaaociation, 
from  Statutical  Reports  and  such  other  reliable  data.  22nd  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  com¬ 
petent  authorities.  The  various  articles  packed  and  other  valuable  information  is  given. 

Distributed  free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at 
$2.00  per  copy,  postage  prepaid.  The  book  that  is  needed  by  all  wholesale  grocers, 
brokers,  machinery  and  supplymen,  salesmen,  and  practically  everybody  interested  in  the 
canning  industry.  Get  >oar  order  in  earfy 

National  Canners  Association,  1739  H  St.,  N.  W.  Washington,  D.  C. 

Personal  Checks  Accepted 


•HEINZ"'  HAND  MADE 


Cheaper  Tomato  Baskets 

Three  Baskets  •  Three  Prices 

We  are  now  making  the  three  following  typea 

of  I  Baskets. 

1.  Our  famous  “Heinz”  hand  made,  heavy  hoop 
basket  with  6  cross  braces. 

2.  Machine  made,  heavy  top  hoop,  galvanized 
metal,  non-rust  hoop  at  bottom. 

3.  Machine  made  basket  with  flat  wood  veneer 
hoofts. 

We  are  the  largest  basket  manufacturers  in  the  U.  S. 

and  our  quality  u  nationally  known. 

W rite  for  samples,  literature  and  prices. 

Planters  Manufacturing  Co ,  Inc . 
Portsmouth,  Virginia. 


MACHINE  MADE 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adems  Street 
Chiceao. 


SHOULD  BE 

In  Every  Cannery  Office 

“A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

THE  CANNING  TRADE 
Baltimore,  Md, 


AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Band” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound  and 
be  safe. 


THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts, 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICAaO,  ILL. 
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CANNED  FOOD  PRICES 


CANNED  VEGETABLES— 


CANNED  FRUITS— Continncd 


RAKED  BEANSt 

In  Sauce,  8  ox. . 

10  oz . 

16  oz . 

No.  2V^  . 

No.  10  . 


BEANSl 

StringlcFS  Stand.  Cut  Green,  No.  2. 

Standard  Cut  Green.  No.  10 . 

Standard  Whole  Green,  No.  2........ 

S  andard  Cut  Wax.  No,  2 . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 


.46 
.61 
.62 '/j 
1.26 
3.36 


.65  .65 

3.00  3.60 


.76 

3.76 

.90 

4.60 


LIMA  BEANSt  (F.  O.  B.  Factory) 


No.  2,  Tiny  Green . 

No.  10  . 

No.  2,  Medium  Green . 

1.76 

9.00 

1.36 

7.00 

1.50 

No.  2,  Green  and  White . 

1.10 

1.35 

No.  10  . 

6.60 

No.  2,  Fresh  White . 

.90 

No  1 0  . 

6.00 

9.04 

Soaked,  No.  2 . 

.77% . 

BEETS!  ' 

Baby,  No.  2  . . . 

1.40 

1.86 

ft.15,  No  2 _ _ _ 

lR-2hj  Nft  »  . . 

1.26 

Cut,  'No.  2 . 

.80 

1.20 

Cut,  No.  10 . 

2.86 

Whole,  No.  10 . 

8.76 

4.00 

Diced,  No.  10 . 

3.90 

CARROTS! 

Standard  Sliced,  No.  2 . 

.70 

1.06 

Sliced,  No.  10 . . 

3.60 

5.00 

Standard  Diced,  No.  2 . 

.60 

Diced,  No.  10 . 

8.26 

6.00 

CORN! 

Golden  Bantam,  Fancy,  No.  2 . 

.96 

Extra  Standard,  No.  2. 

Extra  Standard,  No.  10 . 

Shoepeg,  F'ancy,  No.  2 . 

Kxtva  Standard,  No.  2 . 

Standard.  No.  2 . 

Standard,  No.  10 . . 

Crushed.  Fancy  No.  2 - .... 

Kx.ra  Standard.  No.  2 . 

Standard,  No.  2........—... 

Standard,  No.  10 . 

HOMINYl 

Standard  Split,  No.  3 . 

Split,  No.  10 . 

MIXED  VEGETABLESt 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . 

OKRA  AND  TOMATOESt 

Standard,  No.  2 . 

No.  10  . 

PEASt 

Petit  Pois,  Is . 

No.  2  Fancy  Sweets,  28 . . 

No.  3  Fancy  Sweets,  28 . 

No.  4  Fancy  Sweets,  2a.... 

No.  5  Fancy  Sweets,  28 . 

No.  6  Std.  Sweets,  2s . 

No.  4  Elarly  June.  Is . 

No.  1  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  2s . 

No.  3  Std.  Alaskas,  28 . 

No.  4  Stds.,  Alaskas,  2s . 

No.  2  Std.  Alaskas,  10s . 

No.  3  Std.  Alaskas,  lOs . 

No.  4  Std.  Alaskas.  lOs . 

PUMPEINt 

Standard,  No.  2^ - 

No.  3  . 

No.  10  . . 


1.20 

1.06 

.90 


.96 

.90 


.90 

3.00 


4.60 

1.06 

6.00 


.72%.. 


1.66 

1.30 

1.16 

1.02% 

.80 


1.10 
.95 
.86 
.80 
4.76 
4.60  5.60 

4.26  6.00 


.95 

.80 


SUCCOTASHi 

Standard  Green  Com,  Freeh  Limaa, 

No.  10  _ 

Standard  Green  Ck>ra,  Dried  Limaa. 

No.  2  . 

(Triple)  No.  2  (with  tomatoes). . 

SWEET  POTATOES^ 

Standard,  No.  2,  F.  O.  B.  factory.. 

No.  2%  . 

No.  3  . 

No.  10  . 

TOMATOESt 

Extra  Standard.  No.  1 . 

F.  O.  B.  County . 

No.  2  . . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . . . 

No.  10  . . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County . . . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . . 

F.  O.  B.  County . 


1.30 

1.26 


PEACHES* 

California  Standard,  No.  2%,  Y.  C 

Choice,  No.  2%,  Y.  C . 

Fancy,  No.  2V4,  Y.  C. 

Extra  Sliced  Yellow,  No.  1 . 

Seconds,  Yellow,  Na  « . 

Plea.  Unpeeled,  No.  8 . . . 

Peeled,  No.  10 . 


PINEAPPLE* 


Balte.  N.Y. 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomaa  J.  Meeun  A  Co.,  *Howard  E.  Jones  A  Co.,  IHarry  H.  Mabool  A  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  "N.  Y.*’  indicates  f.  o.  b.  factory. 

Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (CallferaU) 

White  Mammoth.  No.  2% _ 4.00 

Pseied,  No.  2% _ _ _ _ _ 

Largo,  No.  2% - - -  t.*0 

Peeled.  No  2% _ 2.2i 

Medium,  No.  2%..........~ . . . .  —  ~..— 

Green  Mammoth,  No.  2%— ~  —  2.11 

Medium,  No.  2% . .  —  — 

Small,  No.  2% - - - - 

Tips.  WhlU,  Mammoth.  No.  1  sa —  -  >>>2 

Small,  No.  1  sq . — -  2.00 

Green  Mammoth,  No.  1  sq .  3.40  3.00 

Small,  No  Isq— . -  2.80  2.90 


SAUER  KRAUT! 
Standard,  Na  2— 

No.  2%  . 

No.  3  . 

— 

Balta 

T7Z.”  T65 

. 70 

N.Y. 

.55 

.76 

.90 

No.  10  . 

.  2.35 

2.75 

SPINACH! 

Standard,  No.  2 . 

. 70 

.66 

No.  2%  . 

. 96 

1.00 

No.  3  . 

.  1.00 

No.  10  . 

.  3.00 

2.80 

1.06  1.07% 

1.10  (1.20 

3.76  3.60 


.46 

.40 

.80 

.75 

1.10 

1.00 


.37% 


3.00  . 

.4(>  . 

.87% . 

.70  t.67% 

.66  . 

.90  . 

.90 
3.00 
2.70  2.65 


.90 


TOMATO  PUREEt  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 36  .35 

No.  10,  Whole  Stock .  2.00  2.25 

Standard.  No.  1  Trimmings . 32% . 

No.  10  Trimmings _ ... _ _ _ ...  2.00  _ _ 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maino,  No.  10 . . . . . 

Michigan,  No.  10»......„......__ _ 

New  York,  No.  10......— 

Pennsylvania',  No.  10,  water..., 

Pa.,  No.  3 _ 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2%. 
BLACKBERRIES* 

Standard,  No.  2  — 

No.  3 _ 

No.  10,  water . 

No.  2,  Preservod— — ... 

No.  2,  in  Syrup 
BLUEBERRIES* 

Maine,  Na  2  . . 

No.  10  . 

(mERRIES* 

Standard,  Red,  Water,  No.  2... 

White  Syrup,  No.  2........— . 

Extra  Preserved.  No.  2..~— .... 

Red  Pitted,  No.  10 . 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard,  No.  2., 

No.  10 _ 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  5  . 

No.  1  Juice . 

No.  6  Juice . 

PEARS* 


Standards,  Keifer  No.  2,  in  syrup.. 

Fancy,  No.  2% . 

California  Bartletts,  Standai^  2%— 
Fancy  . . 

Standard,  No.  10........................— ..„ 


....  3.75 


2.26 

1.26 

4.00 

1.80 

2.25 


1.60 

1.60 


1.36  _ 

Tso  Too 


_  1.86 

6.76  6.25 


1.40 

1.76 


6.00 


.66  . 

1.35  1.25 

4.10  _ 

.86  . . 

4.00  . 


Hawaiian  Sliced,  No.  2% . 

Sliced  Standard,  No.  2% . 

Sliced  Extra,  No.  n . 

Sliced  Standard,  No.  2 . 

Grated.  Extra,  No.  2. . 

Shredded,  Syrup,  No.  10. _ , 

C-ushed.  Extra.  No.  10 . 

Eastern  Pie.  Water,  No.  10 _ 

Porto  Rico,  No.  10... . —....., 


RASPBERRIES* 


1.46 

1.80 

Too 

*4".2"6 


1.80 

1.66 


1.60 

1.80 

2,10 


1.75 

1.50 


1.4'' 

1.75 


Black,  Water,  No.  2 . . . . 

Red,  Water,  No.  2....— . . . 

Black.  Syrup.  No.  2 . .  2"6o 

Red,  Syrup,  No.  2 . — . .  „„„„ 

Red,  Water,  No.  10..„ . — . 

STRAWBERRIES! 


Preserved,  No.  1 . 

Preserved.  No.  2 . 

Extra,  Preserved.  No.  1 . 

1.70  . 

F.x^ra.  Preserved.  No.  2 . 

Standard  Water.  No.  10  . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . 

No.  10s  . 

3.00  3.10 

12  on 

Canned  Fish 

HERRING  ROE* 

10  oz . , 

.7R 

17  oz . 

1  no 

1.10  _ 

LOBSTER* 

Flats.  1-lb.  cases,  4  doz . . 

%-lb.  cases,  4  doz. . 

OYSTERS* 

Standards,  4  oz . . 

5  oz . 

8  oz . . 

10  oz . 

Selects,  6  oz. _ 

SALMON! 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoe,  Tall.  No.  1.. 

Flat,  No.  1 _ — _ _ 

Flat,  Na  % _ 

Pink,  Tall,  No.  1 . 

Sockeye  Flat.  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall.. 


SHRIMP! 

Dry,  No.  1  . 

Wet.  No.  1,  Large.. 


2.76 

1.60 


1.00 

1.10 

2.00 

2.20 

2.25 


3.40  2.80 

1.75  2.20 


1.07%  1.10 
3.40  . 


.92 

2.00 


.98% 


1.40  . 

1.60  1.67% 


SARDINES!  (Demeatle).  p 

%  Oil,  keyless  . 

%  Oil,  Ifecorated,  Keys.. 
%  Oil,  Tomato,  Carton.. 

>4  Oil,  carton  . . . 

%  Mustard,  Keyless . 

■%  Mustard,  Keyless . 

California  Oval,  No.  1 . 


TUNA  FISH!  (CalifemU). 


t3.40 

t4.16 

t4.40 

t4.40 

t3.45 

t3.06 

tS.25 


White,  %s  ..., 
White.  Is  .... 
Blue  Fin,  %s 
Blue  Fin,  Is 
Striped,  V4s 
Striped,  %s  . 
Striped,  Is 
Yellow,  Vis 
Yellows,  %8 
Yellow,  Is  ., 


8.60 
13.00 
«.T5 
12.50 

8.40  _ 

6.40  6.26 
10.00  11.50 

4.90  . 

7.80  6.60 

14.60  12.50 
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Am  ERICA  has  developed  canned  foods  to  their  present 
perfection.  Hundreds  of  thousands  of  people  prefer 
canned  fruits  and  vegetables  to  fresh  foods — and  this  de¬ 
mand  is  growing  year  after  year.  Heekin  Cans  are  known 
wherever  cans  are  a  part  of  the  business — whether  it  be  tin 
cans  for  fruits  or  vegetables  or  lithographed  cans  brilliant 
with  colors.  And,  always  there  is  one  dominant  thought 
“Heekin  Gives  You  Service.’’ 
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The  Trouble  That  Is  Working  in  Prices — Courage 
Needed — Costs  Must  Be  Watched — Some  of  the  Prices. 
Heat  and  Drought  Cutting  Com  Heavily. 

RICES  MUDDLED — It  is  trite  but  true  that  all 
business  is  going  through  a  readjustment  pe¬ 
riod,  and  all  in  a  downward  direction.  The  pen¬ 
dulum  which,  during  the  past  ten  years  under  war 
impetus,  swung  to  record  high  prices  on  everything, 
including  canned  foods,  is  swinging  back  as  was  inev¬ 
itable.  Only  the  young  men  who  have  come  into  busi¬ 
ness  since  the  beginning  of  that  greatest  price  period 
in  the  history  of  the  world,  believed  that  it  was  normal 
and  would  continue  indefinitely.  Older  heads  knew  that 
the  day  of  reckoning  must  come,  and  it  is  coming  now. 
But  even  those  older  heads  hoped  and  thought  that 
prices  would  never  react  to  their  former  low  levels ;  and 
we  still  believe  that  after  the  confusion  has  cleared 
away  prices  will  be  found  based  upon  a  higher  level  than 
twenty  years  ago.  In  other  words,  that  while  that 
pendulum  may  swing  back  too  far  at  first,  it  will  finally 
comei  to  rest  upon  a  higher  basis  than  used  to  be  the 
case.  That  has  already  been  seen  in  some  products 
which  dropped  to  lower  prices  than  ever  recorded  be¬ 
fore,  but  which  are  coming  up  slowly  but  surely  again. 
Canned  foods  deserve  to  be  rated  higher  because  their 
Qualitv  and  denendability  are  immensely  higher  than  in 
those  former  days — and  they  will  rate  higher  after  the 
bubbling  and  turmoil  are  over.  In  such  cosmic  upheav¬ 
als  all  former  market  rules  or  guides  go  bv  the  board, 
and  that  is  why  bad  crops,  short  crop  yields,  low  spot 
supplies  and  all  else  fail  to  affect  the  market  prices  in 
an  upward  direction,  as  might  logically  be  expected. 
That  is  why  you  see  such  a  jumble  of  prices  on  canned 
foods  today,  and  why  there  is  no  such  thing  as  a  mar¬ 
ket.  Because  coupled  with  this  condition  is  the  tight¬ 
ness  of  money,  desnite  all  the  statements  to  the  con¬ 
trary  on  the  part  of  bankers.  Everybody  knows  that 
loans  are  nearly  impossible,  and  as  first  one  canner  and 


then  another  is  forced  to  have  money,  they  take  the 
only  way  possible,  and  that  is  to  sell  some  goods  at  any 
price.  Quality  of  goods  or  market  condition  has  noth¬ 
ing  to  do  with  the  price  they  are  forced  to  accept.  And, 
for  that  reason,  prices  now  heard  cannot  justly  be  con¬ 
sidered  as  market  prices.  They  are  despair  prices,  as 
everyone  understands. 

Canners  everywhere  should  understand  this,  because 
it  is  going  to  take  courage  to  come  through  this  ordeal 
whole  and  only  the  fighter  and  the  man  of  courage  will 
win  out.  Make  up  your  mind  that  prices  will  be  on  a 
lower  level  than  for  ten  years,  and  so  watch  your  costs 
and  hold  them  down.  This  is  a  dog-eat-dog  fight,  and 
you  will  have  to  be  as  ruthless  in  your  cost  restricting 
efforts  as  the  market  is  in-  its  price-resisting  efforts. 
You  can’t  afford  to  waste  money  in  poor  quality  raw 
stock,  in  wasteful  methods  of  preparation,  in  needless 
workers  or  hands  of  any  kind.  Avoid  carelessness  in 
filling,  sealing  and  processing,  keep  a  hawk-eye  on 
quality  to  avoid  every  possibility  of  Mapes  labeling, 
and  then  turn  your  thumbs  in,  and  grit  your  teeth,  at 
the  small  profit  offered  after  all  these  preparations. 
Try  to  know  your  costs, — kno^v  them,  without  undue 
additions  but  with  all  proper  items  included,  and  then 
stick  for  that  small-profit  price.  Don’t  go  below  it. 

Market  prices — ^We  started  this  review  with 
the  intention  of  reviewing  the  prices  as  quoted 
in  all  sections  of  the  country,  l^ause  they  are 
of  such  a  wide  variety,  but  that  is  useless  and  only  con¬ 
fusing.  They  seem  to  be  determined  to  drive  the  prices 
on  corn  down  to  lower  levels  than  anyone  expected. 
They  are  using  the  little  carry-over  and  the  prospects 
for  the  good  crop  as  a  bludgeon  to  beat  the  prices 
down,  and  the  canners  are  responding  with  prices  of 
75c  for  standard  Evergreen;  80c  for  extra  standard. 
Narrow  grain  standard  is  quoted  in  Iowa  at  80c  and 
extra  standard  at  85c,  and  fancy  at  90c.  Crosby  and 
Country  Gentleman  are  quoted  at  90c.  Maine  has  named 
a  price  of  $1.00  on  standard  crushed,  and  everybody 
seems  to  be  fighting  shy  of  pricing  whole  grain.  West¬ 
ern  pack.  Whole  grain  Evergreen  is  quoted  in  Pennsyl¬ 
vania  at  65c ;  fancy  Shoepeg,  the  original  whole  grain, 
at  $1.10,  with  extra  standard  at  $1.00  nominal.  All 
these  are  futures. 
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Good  standard  hand-packed  tomatoes  with  salt  are 
quoted  at  70c  for  2’s ;  3’s  at  95c  and  extra  standard  3’s 
at  $1.00. 

Stringless  beans  run  the  gamut  of  prices.  No.  2 
standard  cut  are  quoted  from  60c  to  75c,  with  shadings 
to  suit  the  taste.  Fancy  I’s,  2’s  and  3’s  sieve  are  quoted 
at  90c.  Heat  and  drought  are  playing  havoc  ^th  the 
bean  crop  where  they  have  not  already  killed  it  for  all 
time. 

Peas  are  looking  up  a  bit  in  prices.  The  sweets  pack 
was  so  short  that  the  burden  is  falling  upon  the  Alas- 
kas,  and  they  are  going  out  so  fast  that  first  one  canner 
after  another  is  cleaned  out,  and  the  prices  are  forced 
to  higher  levels.  You  have  the  prices  on  our  market 
page. 

The  new  fruit  prices  met  the  reception  we  expected, 
and  that  was  little  or  no  attention  to  them.  They  are 
lower  than  last  year’s  opening  by  a  considerable  per¬ 
centage,  but  higher  than  spots  are  selling  for,  and  since 
the  announcement  there  have  been  further  cuts  in  some 
fruit  prices.  That  stops  the  selling  in  its  track.  A 
buyer  will  wait  indefinitely  if  he  thinks  a  further  cut  is 
coming. 

The  sour  cherry  pack  is  spoken  of  as  the  finest  qual¬ 
ity  ever  turned  out,  but  the  market  is  upset  by  spot 
offerings  from  last  year  at  low  prices,  and  it  will  re¬ 
quire  some  time  to  get  this  settled.  You  know  that 
famous  Farm  Board  got  in  its  work  in  the  Michigan- 
Wisconsin  field  in  cherry  canning,  and  they  are  meet¬ 
ing  the  same  fate  as  the  wheat  growers  with  their 
crop — no  market,  except  at  a  heavy  loss.  After  evep"- 
body  else  learned  what  a  complete  farce  co-operative 
canning  is,  the  government  got  in  and  pushed  it  as  the 
real  thing.  The  waste  of  the  million  dollars  or  so  was 
bad  enough,  but  their  influence  upon  the  market,  as  we 
now  see,  is  worse. 

CROPS — ^You  have  a  plentiful  supply  of  crop  re¬ 
ports  this  week,  thanks  to  the  very  prompt  and 
generous  reply  to  our  request  last  week.  And 
they  are  worth  careful  digesting. 

The  Corn  Canners  Institute,  under  date  of  August 
5th,  wired  us: 

“Based  upon  telegraphic  reports  this  date,  esti¬ 
mate  average  damage  to  com  crop  account  drouth, 
etc.,  Illinois,  15  per  cent;  Indiana  and  miscella¬ 
neous  States,  20  per  cent;  Iowa,  Nebraska,  Min¬ 
nesota  and  Tri-States,  30  per  cent;  Wisconsin,  65 
per  cent;  Maine,  New  York  and  Ohio,  normal.” 

The  latest  report  on  the  grasshopper  horde,  which 
has  been  doing  such  damage  in  the  West,  is  that  it  has 
developed  into  the  winged  variety,  and  by  such  becomes 
a  real  dread,  as  it  can  spread  rapidly  and  do  untold 
damage. 

The  heat  and  dryness  are  taking  a  heavy  toll  every¬ 
where.  We  have  had  some  rain  during  this  week  but 
only  in  spots  and  of  the  kind  that  seems  to  do  more 
harm  than  good.  They  have  been  dashing,  sudden  down¬ 
pours,  which  run  off  quickly,  and  then  followed  by  the 
hot  suns,  scald  the  plants  and  especially  the  tomatoes. 
Fields  of  tomatoes  which  looked  splendid  two  weeks 
ago,  now  seem  to  be  badly  blighted,  the  green  fruit 
hanging  on  bare  stems,  and  blistering  in  the  sun.  Last 
year’s  drought  is  now  beginning  to  take  its  toll,  and  it 
will  grow  worse  in  the  heat  of  August,  unless  frequent 
and  copious  rains  are  experienced  in  all  canning  re¬ 
gions.  This  is  almost  too  much  to  expect.  We  are  more 
likely  to  have  high  temperatures  and  no  rain  for  the 


month  to  come,  or  in  other  words  until  after  the  middle 
of  September.  It  is  a  very  critical  period  for  crops. 

And  it  is  a  trying  time  for  the  souls  of  business  men, 
especially  the  canners.  If  you  have  courage,  prepare  to 
show  it  now.  As  Shakespeare  says :  “Screw  your  cour¬ 
age  to  the  sticking  point,  and  you  cannot  fail.” 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Buying  in  Most  Lines  Continued  to  Move  Along  in  a 
Conservative  Manner  with  Buyers  Covering  Spot 
Needs  Only — Fruit  Prices  Lower  Than  1930 — Opening 
Prices  on  Maine  Com — Peas  Strong — ^Tomatoes  Firm 

New  York,  August  6,  1931. 

although  buying  in  most  lines  during  the  past 
week  continued  to  move  along  in  a  conservative 
"^manner,  with  buyers  covering  spot  needs  only, 
some  interest  in  future  bookings  throughout  the  Tri- 
States  resulted  from  extremely  attractive  offering 
prices  on  several  of  the  new  packs.  Peas  moved  well, 
with  Wisconsin  virtually  out  of  the  market  for  the 
present,  New  York  State  packers  monopolizing  the 
trade  to  a  large  degree.  Routine  movements  in  new- 
pack  peaches  were  noted,  with  the  irregular  trend  of 
the  new  California  fmit  list  price  holding  many  buyers 
out  of  the  market  until  the  situation  is  cleared  up. 

Weather  conditions  throughout  the  nation  with  their 
resulting  effect  on  Rowing  crops  held  the  attention  of 
Hudson  Street,  with  news  coming  from  unofficial 
sources  on  the  Pacific  Coast  that  the  heat  there  had  so 
seriously  damaged  the  peach  crop  that  a  further  cur¬ 
tailment  of  the  pack  to  approximately  7,000,000  cases, 
against  the  9,000,000  scheduled  by  the  curtailment 
committee  of  packers,  was  certain.  However,  this  news 
was  not  confirmed,  and  it  looks  like  more  or  less  of  an 
attempt  to  “bull”  the  peach  market. 

California  Fruits — Following  the  posting  of  opening 
prices  last  week,  which,  although  slightly  higher  than 
those  prevailing  recently,  were  considerably  lower  than 
the  1930  prices,  little  buying  was  reported,  with  but 
routine  commitments  going  through.  Reports  of  con¬ 
cessions  below  the  opening  prices,  in  some  cases  bring¬ 
ing  the  prices  to  the  low  levels  prevailing  recently,  were 
heard,  and  were  in  some  cases  true.  This  necessarily 
resulted  in  an  easing  off  in  the  market  until  the  situa¬ 
tion  straightened  itself  out.  However,  the  larger  pack- 
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ers  are  not  making  any  concessions  and  do  not  intend 
to  start  any  price  war  with  the  indei^ndents,  accord¬ 
ing  to  present  indications.  It  is  indicated  that  they 
will  let  the  indepenlents  run  out  their  list  of  “bargain” 
offers  and  wait  for  the  market  to  strengthen  up  then. 
Buying,  however,  either  from  the  independents  or  ma¬ 
jor  packers  is  small  and  the  trade  at  large  seems  in¬ 
clined  to  hold  off  from  making  any  commitments  until 
the  market  takes  some  definite  trend. 

Corn — Opening  prices  on  Maine  corn  were  posted  by 
a  large  factor  in  that  State  who  offered  fancy  Crosby 
and  Golden  Bantam  at  $1.10  for  No.  2s.  This  is  about 
10c  above  the  current  price  and  compares  with  open¬ 
ing  prices  of  $1.25  on  Crosby  and  $1.35  on  Bantam  in 
1930.  Some  interest  was  shown  in  the  new  pack  by 
buyers  but  orders  were  for  spot  needs,  in  the  majority 
of  cases.  Little  booking  of  futures  was  reported.  No. 
Is  were  posted  at  80c,  8-ounce  at  70c,  and  No.  10s  at 
$5.50. 

Peas — Were  strong  with  demand  sustained  at  a  mod¬ 
erately  heavy  rate,  due  to  the  result  of  the  realization 
that  Wisconsin’s  pack  will  be  far  below  normal.  Up- 
State  canners  report  increased  inquiries,  wih  ship¬ 
ments  being  booked  at  attractive  prices.  Further  re¬ 
ports  of  Wisconsin  packers  being  forced  to  refuse 
orders  from  brokers  here,  due  to  inability  to  fill  the 
orders,  vividly  brought  home  to  the  trade  the  damage 
to  the  pack  in  that  State.  Prices  are  holding  up  well 
and  the  market  outlook  remains  bullish. 

Tomatoes — With  the  old  Tri-State  pack  pretty  well 
cleaned  out,  buyers  have  turned  to  the  new  pack  and, 
encouraged  by  the  extremely  low  prices  offered  by 
some  packers,  have  booked  some  fairly  large  orders, 
for  delivery  when  ready.  The  few  remaining  blocks 
of  old-pack  tomatoes  are  being  held  firm,  with  but  few 
concessions  available.  Retail  demand  is  holding  up 
well,  with  buyers  constantly  covering  spot  needs  in  the 
market. 

Sardines — ^With  Norwegian  sardines  available  at 
prices  that  Maine  packers  cannot  duplicate,  the  outlook 
for  the  Maine  pack  looks  gloomy  with  the  only  miti¬ 
gating  factor  the  fact  that  the  fishermen’s  strike  re¬ 
ported  in  Norway  may  seriousy  hamper  canners  there. 
No  packing  has  been  started  on  the  J^ine  coast  as  yet, 
although  the  fish  have  been  running  in  large  quanti¬ 
ties.  Packers  hold  that  there  is  no  need  for  them  to 
start  an  early  pack,  as  there  is  little  market  demand. 
Some  improvement  may  be  expected  if  the  Norwegian 
fishermen’s  strike  lasts  long  enough  to  seriously  cur¬ 
tail  production  there. 

Salmon — Opening  prices  on  pinks  have  not  reached 
here  as  yet,  and  the  pink  market  is  irregular  as  a  re¬ 
sult.  A  few  factors  here  offer  pinks  at  $1,  coast,  al¬ 
though  many  of  the  larger  packers  have  either  posted 
$1.10,  coast,  or  withdrawn  from  the  market  until  the 
new  prices  are  available.  The  consensus  here  is  that 
pinks  will  be  quoted  at  $1.10,  coast,  with  red  Alaska 
around  $2.40  to  $2.50.  Other  canned  fish  prices  remain 
largely  unchanged,  although  red  Alaska  salmon  has 
firmed  up  slightly  following  its  recent  weakness. 
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Fairly  Healthy  and  Active— Sweet  Peas  Gone  From 
Many  Canners — Com  Very  Quiet — Expected  to  Profit 
by  Other  Vegetable  Shortages — Better  Quality  Toma¬ 
toes  Coming — No  Scramble  for  Fruits  at  the  New 
Opening  Prices— Salmon  Active 

Chicago,  August  6,  1931. 
EALTHY — Good  attention  seems  to  prevail  gen¬ 
erally  among  jobbers  and,  while  no  excessive  buy¬ 
ing  is  reported,  most  everybody  describes  things 
as  fairly  healthy  and  active.  Prices  have  stayed  un¬ 
changed  on  most  goods;  even  where  advances  were 
justified  the  general  conditions  have  not  warranted 
putting  them  in  force  to  any  great  degree. 

It  is  quite  likely  that  the  next  few  months  will  show 
continuing  good  movement  of  canned  foods  here,  and 
buyers  do  not  look  for  post-season  slump  on  prices  such 
as  occurred  last  winter  and  spring. 

Peas — A  steady  sale  continues  to  supply  widespread 
jobbing  demands,  which  cannot  defer  longer  on  pur¬ 
chasing. 

Sweet  peas  in  many  grades  and  sizes  have  already 
become  non-existent  in  canners’  hands  and  an  extra 
heavy  sale  is  being  done  on  Alaskas. 

If  this  were  anything  like  a  normal  year,  there  would 
be  enough  advance  purchasing  to  put  the  market  up 
probably  10c  to  15c  dozen,  but  the  lack  of  this  type  of 
buyers  deflates  any  bullish  tendency  which  might  eas¬ 
ily  be  pictured. 

We  may  run  into  a  condition  some  of  these  days, 
however,  when  the  trade  will  wake  up  to  see  what  big 
people  have  done  in  a  quiet  way  as  to  a  general  market 
clean-up. 

'it  is  now  generally  conceded  that  the  1930  carry-over 
plus  1931  total  pack  is  from  10  to  20  per  cent  less  than 
normal  annual  consumption  of  18,000,000  cases.  Peas 
will  show  strength  sooner  or  later. 

Corn — ^Very  quiet.  The  next  few  weeks  will  be  cru¬ 
cial  to  the  maturing  crop.  There  is  none  too  much 
moisture  in  the  ground.  The  sub-soil  is  dried  out;  the 
root  structures  are  very  near  the  surface,  and  this  year 
corn  cannot  stand  a  dry,  hot  spell  for  any  extended 
period. 

If  canners  are  unduly  concerned  about  this  danger, 
they  are  keeping  still  about  it,  many  of  them  probably 
feeling  that  selling  pressure  would  be  of  little  ayail  in 
any  case,  whereas  there  may  be  a  much  better  and 
more  actiye  market  now  in  the  making. 

With  shortages  of  other  yegetables,  com  is  jockey¬ 
ing  itself  into  a  better  position  than  it  held  a  month 
ago. 

Tomatoes — ^Reports  of  new  crop  early  deliyeries  come 
in  from  seyeral  states,  and  it  is  understood  that  Quality 
is  best  it  has  eyer  been,  and  there  is  eyidence  of  more 
careful  workmanship  and  regularity  of  quality  than 
eyer  before  preyailed  in  the  tomato  industry.  There 
haye  been  some  straight-from-the-shoulder  talks  criyen 
to  group  meetings  of  tomato  canners,  and  they  all  re¬ 
alize  that  the  U.  S.  Goyernment  is  going  to  see  that  the 
law  is  obeyed  to  the  letter.  The  old  excuseiof  the  poor 
packer  that  his  neighbor  down  the  line  is  “getting  by” 
with  carelessness  no  longer  applies;  each  packer  has 
his  own  salyation  to  work  out  with  keen-eyedi  inspec- 
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tors.  A  fine  thing  for  everybody,  as  most  of  them  will 
admit,  although  momentarily  a  little  petulant  over  the 
necessity  of  abandoning  time-honor^  careless  prac¬ 
tices.  The  market  continues  quiet  and  unchanged; 
very  little  volume  business. 

California  l<'ruit — ^The  formal  openings  were  given 
to  the  trade  last  week  and  buyers  received  them  with 
equanimity,  as  has  characterized  their  reception  of 
most  all  major  market  news  during  the  recent  months. 
There  has  been  no  big  scramble  for  goods  at  opening, 
as  distributors  w^ant  to  see  how  the  pack  progresses, 
and  they  also  want  to  study  out  just  what  will  be  the 
general  consumer  attitude  toward  such  merchandise 
this  next  year. 

Country  credits  are  not  so  good  as  to  permit  loose 
trading  on  any  grocery  item. 

When  buyers  become  convinced  that  the  controlled 
production  is  going  to  balance  with  the  consumption 
there  will  be  some  improved  interest;  this  confidence 
may  come  about  only  gradually. 

Salmon — A  very  active  movement  from  the  retail 
shelves  is  now  noticeable,  this  immediately  reflecting 
movements  from  the  coast.  Large  lots  of  the  new  pack 
are  being  shipped  out  as  fast  as  available;  jobbers 
everywhere  find  themselves  unusually  short  on  stocks 
withf  which  to  care  for  the  heavy  demand. 

Reports  all  point  to  a  very  much  reduced  pack  on 
chums  this  year ;  at  the  low  prices  packing  was  some¬ 
what  discouraging. 

Home  Canning — The  effect  of  this  activity  this  year 
is  causing  some  comment  in  a  few  districts ;  as  a  gen¬ 
eral  thing,  however,  it  is  not  believed  that  it  will  be 
done  in  much  greater  amount  than  previous  years ;  and 
furthermore,  even  if  it  were,  the  very  fact  that  such 
goods  were  in  larger  reserve  in  the  home  would  stim¬ 
ulate  redoubled  consumption  of  same.  Most  operators 
in  this  territory  are  not  inclined  to  take  this  as  any¬ 
thing  of  a  serious  statistical  menace. 


OZARK  MARKET 

By  “OZARKO,” 

Special  Correspondent  of  "The  Canning  Trade." 


Recent  Rains  Will  Help  Tomato  Crop — Must  Depend 
on  Late  Fields  and  Pack  Will  Be  Late — An  Estimate  of 
the  Probable  Pack — All  Bent  Upon  Packing  Quality. 
Some  Fall  Beans,  Greens  and  Spinach — 

Good  Fruit  Crop. 

Springfield,  Mo.,  August  6,  1931. 
BATHER — During  the  most  of  last  week  very 
high  temperatures  prevailed  throughout  the 
Ozarks.  During  the  past  two  days  there  has 
been  ample  rainfall  in  all  parts  of  the  Ozark  packing 
district  from  which  we  have  received  reports,  followed 
by  a  drop  in  temperature,  which  was  very  welcome, 
indeed. 

Sales  Spot  Tomatoes — Just  a  few  cars  sold  during 
the  past  week,  consisting  of  No.  303  tins,  16  oz.,  at  60c; 
No,  2  standards,  65c  to  70c,  and  No.  21/2  standards,  90c 
to  95c. 

Today’s  Prices  Spot  Tomatoes — The  few  carlots  now 
in  the  hands  of  the  canners  of  the  district  are  being 
held  firm  at  the  following  range  of  prices:  No.  303 
tins,  16  oz.  60c  dozen ;  No.  2  standards,  65c,  671/2^,  70c 
dozen.  The  lots  held  at  the  highest  price  mentioned 
are  splendid  quality  and  available  for  buyers’  labels; 
No.  2V^  standards,  95c  dozen.  It  might  be  possible  to 


pick  up  one  or  two  cars  of  Is  standards  10  oz.,  at  40c 
or  421/2C.  There  is  some  business  in  sight  for  this  week 
on  spot  tomatoes,  and  sales  will  likely  be  made  at  can¬ 
ners’  asking  prices. 

Tomato  Crop — The  recent  rainfalls  will  likely  prove 
of  material  benefit  to  the  growing  fields  of  tomatoes, 
as  a  large  part  of  the  acreage  was  set  very  late,  and 
the  vines  have  not  made  the  usual  growth.  It  may  be 
that  the  rains  have  washed  some  blossoms  from  the 
vines  in  localities  where  the  rains  were  the  heaviest. 
However  the  benefit  to  the  crop  from  the  rainfall  will 
overbalance  all  loss  of  tomato  blossoms.  The  fields  of 
tomatoes  which  were  set  with  plants  the  last  half  of 
May  have  fruited  fairly  well,  generally  speaking.  It  is 
not  likely  there  will  be  any  ripe  fruit  to  go  into  the 
cans  before  the  middle  of  August  or  later.  There  may 
be  a  few  early  fields  of  tomatoes  in  the  southwestern 
part  of  the  Ozarks,  which  might  produce  enough  ripe 
fruit  so  that  just  a  few  canners  might  have  some  new'- 
pack  tomatoes  ready  for  shipment  by  the  last  week  in 
August.  Many  canners  tell  us  that  they  must  depend 
largely  upon  the  tomatoes  that  will  be  drawn  from  the 
late  set  fields  for  the  big  end  of  their  pack  of  canned 
tomatoes  this  year.  This  means  that  a  good  many  can¬ 
ners  will  not  have  any  new-pack  tomatoes  ready  for 
shipment  before  September  10th  to  15th,  and  the  big 
part  of  the  pack  in  the  district  this  year  will  have  10 
go  into  the  cans  betw^een  September  15th  and  date  of 
killing  frost. 

Probable  Tomato  Pack — Experienced  canners  have 
stated  that  if  favorable  weather  conditions  continue 
throughout  the  district  there  is  fair  prospects  for  can¬ 
ners  to  pack  somewhere  between  2,200  and  2,600  car¬ 
loads  of  tomatoes  this  year,  as  compared  with  a  pack 
of  about  3,600  cars  last  year.  If  unfavorable  conditions 
arise,  the  total  pack  for  the  district  might  prove  less 
than  the  estimate  referred  to. 

Future  Tomatoes — Very  limited  offerings  of  future 
tomatoes  are  on  the  market  at  this  time,  and  mostly 
on  basis  of  2s  standards  70c,  factory  points.  The  aver¬ 
age  canner  states  that  it  is  now  so  near  to  the  actual 
canning  season,  there  is  no  special  advantage  in  selling 
futures,  and  this  class  of  canners  seem  to  be  perfectly 
willing  to  wait  until  they  have  the  tomatoes  in  the  cans 
before  placing  offerings  on  the  market.  It  is  a  fact  well 
known  to  the  average  canner  that  jobbing  grocers’ 
holdings  of  spot  tomatoes  are  very  limited,  and  it  is 
expected,  therefore,  that  there  will  be  a  very  healthy 
demand  for  new-pack  tomatoes  for  prompt  shipment 
just  as  soon  as  the  canning  season  is  on  in  full  blast  in 
this  district. 

Quality — Every  canner  who  will  pack  tomatoes  in 
the  Ozarks  this  year  understands  fully  that  it  is  imper¬ 
ative  that  he  packs  a  quality  of  tomatoes  that  will  meet 
with  all  requirements  set  out  by  the  Pure  Food  De¬ 
partment  at  Washington.  Canners  will  only  accept  de¬ 
livery  of  tomatoes  from  the  growers  of  a  quality  that 
will  enable  said  canner  to  pack  a  first-class  quality  of 
tomatoes,  which  they  believe  will  comply  with  all  re¬ 
quirements  of  the  Department  of  Agriculture.  No  can¬ 
ner  will  intentionally  pack  a  grade  of  tomatoes  that 
will  fall  below  U,  S,  Standards. 

New  Pack  Green  Beans — ^There  are  just  a  few  cars 
of  cut  stringless  green  beans  in  canners’  hands  unsold 
in  the  district,  and  these  are  being  held  for  shipment 
in  cars  with  tomatoes.  Canners  who  are  holding  these 
beans  seem  firm  in  their  belief  that  somewhat  higher 
prices  will  rule  on  beans  a  little  later  in  the  season. 
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Fall  Bean  Acreage — Just  a  few  canners  in  the 
Ozarks  will  have  a  small  fall  acreage  of  beans.  These 
are  canners  who  have  already  an  established  demand 
for  their  individual  packs  of  beans,  and  the  spring  crop 
with  these  particular  canners  proved  practically  a  fail¬ 
ure,  hence  the  desire  of  these  few  canners  to  contract 
fall  bean  acreage,  and  have  a  limited  supply  of  canned 
beans  for  their  regular  customers,  mostly  for  shipment 
in  cars  with  tomatoes  later  in  the  season.  Canners  who 
will  have  a  small  fall  acreage  of  beans  don’t  seem  dis¬ 
posed  to  name  any  prices  on  their  probable  pack  at 
this  time. 

Greens — ^There  will  be  some  fall  acreage  of  mustard 
greens  and  turnip  greens,  but  we  hear  of  no  prices 
being  named  for  the  canned  products  for  late  fall  de¬ 
livery  at  this  time. 

Fall  Spinach — Only  a  few  canners  in  the  district 
pack  spinach,  and  these  few  will  likely  have  a  limited 
acreage  of  fall  spinach,  but  are  not  naming  any  price 
on  the  canned  product  for  later  delivery. 

Canned  Apples — There  will  be  a  limited  pack  of  No. 
10  standard  canned  apples  by  just  a  few  canners,  and 
from  late  fall  and  winter  varieties,  but  these  canners 
have  not  yet  named  any  prices  for  future  delivery.  The 
pack  of  canned  apples  will  likely  be  very  limited. 

Peaches — In  some  parts  of  the  Ozarks  where  peaches 
are  grown  to  be  marketed  fresh  in  carload  lots,  ship¬ 
ments  are  being  made  now  for  distribution  over  a  good 
many  states,  and  are  finding  ready  market,  but  at 
prices  quite  a  little  lower  than  growers  had  expected 
earlier  in  the  season.  It  may  be  possible  that  just  a  few 
canners  in  the  Ozarks  will  put  up  a  limited  quantity  of 
canned  peaches,  but  mostly  for  distribution  in  the  ter¬ 
ritory  surrounding  the  factory. 

Grapes — The  spendid  rainfall  will  be  of  material 
benefit  to  the  growing  grape  crop,  and  many  carloads 
of  grapes  in  baskets  will  be  shipped  out  this  season. 

General  Business — ^There  is  no  apparent  improve¬ 
ment  in  business  in  general — ^there  are  still  a  good 
many  men  in  every  community  that  are  unemployed. 
Merchandise  of  all  kinds  is  on  sale  at  the  stores  at 
prices  that  are  very  attractive — probably  the  lowest 
general  average  that  we  have  known  for  a  good  many 
vears,  but  the  big  end  of  the  business  that  is  being 
transacted  is  on  a  cash  basis.  Dealers  in  merchandise 
generally  claim  that  they  are  not  making  any  money, 
but  they  must  remain  in  business,  hoping  for  a  change 
to  come  for  the  better  within  a  reasonable  time.  Job¬ 
bing  grocery  buyers  cannot  be  tempted  to  make  pur¬ 
chases  of  any  commodity  unless  same  is  actually  needed 
to  meet  the  demands  of  the  trade,  regardless  of  the 
tempting  prices  at  which  most  commodities  are  being 
offered  at  the  present  time. 


GULF  STATES  MARKET 


was  put  on  them  and  the  fishermen  had  to  knock  off 
fishing. 

There  are  no  shrimp  in  the  Gulf,  therefore  things 
are  at  a  standstill  about  the  seafood  factories  and 
prospects  are  not  very  encouraging  for  a  shrimp  pack 
this  month. 

There  is  a  fair  demand  for  medium  and  small  shrimp, 
but  no  packer  would  want  to  start  up  with  the  expecta¬ 
tion  of  packing  this  class  of  shrimp  and,  therefore, 
operations  will  have  to  be  deferred  until  larger  size 
shrimp  show  up  in  Mobile  Bay. 

Last  year  Alabama  had  a  big  run  of  good  shrimp  in 
the  month  of  August,  but  this  will  hardly  be  the  case 
this  year,  because  they  are  small  and  scattered  so  far 
this  month. 

The  shrimp  canning  season  will  not  open  in  Missis¬ 
sippi  and  Louisiana  until  August  15th,  and  if  the  sup¬ 
ply  of  raw  material  in  those  two  States  is  no  better 
than  in  Alabama,  the  seafood  canners  there  have  noth¬ 
ing  to  look  forward  to. 

The  price  of  canned  shrimp  is  $1.50  to  $1.55  for  the 
large  and  $1.60  to  $1.65  per  dozen  for  the  large  fancy, 
f.  o.  b.  factory. 

A  New  Mississippi  Packing  Firm — Information  has 
been  received  from.  Biloxi,  Miss.,  that  the  seafood  can¬ 
ning  plant  formerly  operated  by  Dunbar-Dukate  Co., 
has  been  taken  over  and  will  be  operated  by  the  Gulf 
Foods,  Inc  ,  a  new  Biloxi  packing  concern,  whose  offi¬ 
cers  are:  Louis  Braun,  president;  Mrs.  Braun,  vice- 
president,  and  H.  D.  Haney,  secretary  and  treasurer. 

The  factory,  which  has  a  capacity  of  1,000  barrels  of 
oysters  and  300  barrels  of  shrimp  per  day,  will  be  op¬ 
erated  in  Biloxi.  Mr.  Braun  already  operates  The 
Braun  Canning  Company  in  Biloxi,  Miss. 

The  Canning  Industry  No  Better  Off  Nor  Worse 
Than  Others — Everyone  in  business  wants  to  know  of 
the  other  fellow  how  business  is,  and  the  best  way  to 
reply  is  to  tell  him  that  it  is  the  same  as  his.  This  is 
the  best  answer  that  one  merchant  can  give  another, 
because  poor  business  is  so  general  that  one  is  per¬ 
fectly  safe  to  answer  all  inquiries  pertaining  to  busi¬ 
ness  in  this  manner.  Of  course,  some  merchants  that 
are  trying  to  put  up  a  bold  front  will  come  back  at  you 
and  tell  you:  “Well,  I  don’t  know,  I  had  a  very  good 
business  last  month,”  but  on  questioning  about  other 
months,  he  has  to  admit  that  business  as  a  whole  with 
him  has  been  awfully  bad. 

Yes,  this  is  the  status  of  business  today,  which  in 
modern  times  is  called  “depression,”  but  in  former 
years  it  was  known  as  a  panic.  Whatever  it  is,  it’s  got 
us  and  business  is  in  one  “Fell  of  a  Hix.” 
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Bk  "BAYOU,” 

Special  Correspondent  of  "The  Canning  Trade." 


Fall  Shrimp  Season  Opened  in  Alabama  on  August  1 — 
There  Are  No  Shrimp  in  the  Gulf  and  Prospects  Not 
Very  Encouraging — New  Mississippi  Packing  Firm — 
Canning  Industry  No  Better  Off  Nor  Worse  Than 
Others — Government  Measures  Will  Help, 

Mobile,  Ala.,  August  6, 1*931. 
HRIMP — ^The  fall  shrimp  season  opened  in  Ala¬ 
bama  on  August  1st,  but  as  there  are  no  shrimp, 
there  is  no  pack.  A  few  shrimp  were  caught  this 
week  in  Mobile  Bay,  but  they  were  so  small  that  a  ban 


Under  the  circumstances  there  is  no  great  advantage 
to  be  gained  by  trying  to  kid  ourselves  to  believing  that 
business  is  picking  up.  I  believe  that  better  results  can 
be  obtained  by  dealing  with  the  situation  face  to  face 
and  work  in  a  conservative  way  towards  building  up 
our  individual  business,  rather  than  look  forward  to 
Congress,  politics.  War  Loan  adjustments.  League  of 
Nations,  etc.,  to  bring  about  prosperity.  These  Gov¬ 
ernment  measures  will,  no  doubt,  be  helpful,  but  not 
to  the  exaggerated  extent  that  we  can  lay  back  and 
depend  on  them  too  much  for  relief.  So  let’s  watch  our 
business  closer  than  ever  and  be  conservative,  pro¬ 
gressive  in  our  ideas. 
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CALIFORNIA  MARKET 

Bd  ''BERKELEY,” 

Special  Correspondent  of  “The  Canning  Trade." 


Plenty  Doing  in  the  Industry — ^Not  Much  Business 
Done  at  the  New  Fruit  Prices — All  These  New  Prices. 
Salmon  in  Fine  Position — New  Salmon  Prices — Heat 
Hurts  Fruits — ^Tomato  Juice  Increasing — 
Cannery  Workers  Strike. 

San  Francisco,  August  6, 1931. 

A  CnVITY — ^The  past  week  has  been  a  lively  one  for 
canning  interests  with  the  bringing  out  of  open- 
ing  prices  on  California  canned  fruits  and  tenta¬ 
tive  prices  on  salmon,  and  with  reports  coming  in  of 
damage  to  fruit  and  vegetable  crops  by  the  intense 
heat  wave  which  has  visited  much  of  the  Pacific  Coast 
territory.  Added  to  this  has  been  the  excitement  oc¬ 
casioned  by  a  strike  of  cannery  workers  at  San  Jose. 
It  is  doubtful  if  there  has  been  much  business  done,  as 
the  new  prices  on  fruits  are  higher  than  the  spot 
prices  which  have  been  prevailing,  but  stocks  in  dis¬ 
tributors’  hands  are  very  low  and  buying  is  expected 
to  soon  be  under  way  on  a  fairly  extensive  scale. 

Other  New  Prices  on  Fruits — Opening  prices  on 
fruits  named  by  the  California  Packing  Corporation, 
for  shipment  not  later  than  February  10,  1932,  are  as 
follows: 


Choice  Standard  Seconds  Water 


2%s 

2%s 

2%s 

2%s 

.$1.75 

$1.60 

..  1.75 

1.40 

1.25 

1.15 

..  2.20 

1.60 

1.30 

1.25 

.  2.20 

..  2.45 

2.00 

1.60 

1.65 

..  1.70 

1.45 

1.30 

1.25  , 

..  1.65 

1.40 

1.20 

1.15 

..  1.65 

1.40 

1.20 

1.16 

..  1.95 

1.60 

1.40 

1.36 

..  1.50 

1.25 

1.06 

1.00 

(Water)  (S.P.  Pie) 

10s 

10s 

10s 

10s 

..  5.75 

4.75 

3.85 

4.75 

..  7.25 

5.50 

6.25 

7.25 

4.50 

4.00 

..  5.75 

4.75 

3.75 

3.75 

d  5.25 

4.60 

3.75 

4.00 

..  6.25 

5.25 

4.25 

3.75 

..  4.75 

3.90 

3.00 

3.00 

Apples  . $1.75 

Apricots  .  1.75 

Apricots  (peeled)  .  2.20 

Apricots  (sliced)  .  2.20 

Cherries,  Royal  Anne .  2.45 

Grapes  Muscat  .  1.70 

Peaches  Yellow  Cling .  1.65 

Peaches,  Y.  C.  sliced .  1.65 

Pears,  Bartlett  .  1.95 

Plums,  Egg  or  Green  Gage .  1.50 


Apricots  .  5.75 

Apricots  (peeled)  . 7.25 

Cherries  Royal  Anne . 

Grapes  Muscat  .  5.75 

Peaches,  Y.  C.  halves  and  sliced  5.25 

Pears,  Bartlett  .  6.25 

Plums,  Egg  and  Green  Gage .  4.75 


Fruits  for  salad  are  prices  as  follows:  No.  2V^, 
$2.60;  No.  2  tall,  $1.95;  No.  1  tall,  $1.55;  No.  10,  $8.75, 
and  Buffet,  87i/^c. 

Prices  on  prepared  prunes  are;  No.  2Y2,  $1.65;  No.  2 
tall,  $1.65;  No.  2  tall,  $1.30;  No.  1  tall,  $1.10;  No.  10, 
$5.50,  and  Buffet,  65c. 


No.  10  solid  pack  apples  for  rail  shipment,  f.  o.  b. 
cannery,  Yakima,  Wash.,  are  quoted  at  $3.45,  and  at 
$3.60  for  water  shipment,  f.  0.  b.  dock  at  Seattle. 
Wash.  Both  quotations  are  for  straight  carlots.  For 
shipment  in  assorted  cars  in  the  Northwest  the  price 
is  $3.75,  with  an  additional  charge  of  10c  for  shipment 
in  assorted  cars  out  of  California. 


Prices  have  also  been  named  on  berries,  fresh 
prunes,  De  Luxe  plums  and  Italian  prunes,  all  packed 
in  the  Pacific  Northwest.  These  follow; 


No.  2^4  No.  2  No.  1  Buffet  No.  10 
Tall  Tall 


Blackberries — 


Del  Monte  . 

. $2.10 

$1.55 

$1.30 

$  .70 

$7.60 

Choice  . 

1.35 

6.00 

Standard  . 

.  1.80 

1.25 

1.10 

5.50 

Water  . 

1.15 

4.50 

Loganberries — 

Del  Monte  . 

1.95 

1.65 

.85 

8.75 

Choice  . 

1.75 

Standard  . 

1.65 

Water  . 

5.50 

Strawberries — 

Del  Monte  . 

2.50 

2.15 

1.05 

12.00 

Standard  . 

2.10 

10.00 

Water  . 

8.00 

Red  Raspberries — 

Del  Monte  . 

2.20 

1.85 

1.00 

10.50 

Standard  . 

1.80 

Water  . 

7.75 

Black  Raspberries — 

Del  Monte  . 

2.00 

Water  . 

8.00 

De  Luxe  Plums — 

Del  Monte  . 

.  1.40 

1.05 

.86 

.57% 

1  4.50 

Fresh  Prunes — 

Del  Monte  . 

.  1.40 

1.05 

.85 

.67% 

1  4.50 

Italian  Prunes — 

Standard  . . 

.  1.10 

3.50 

Water  . 

2.75 

Opening  fruit  prices  in  general  show  a  decline  from 
those  named  a  year  ago,  in  some  instances  the  reduc¬ 
tions  being  very  marked.  In  choice  No.  2V^,  for  in¬ 
stance,  the  reduction  is  25  cents  a  dozen  on  apples,  25 
cents  on  apricots,  25  cents  on  cherries,  15  cents  on 
cling  peaches,  20  cents  on  pears  and  10  cents  on  plums. 
For  months,  however,  fruits  have  sold  below  the  1930 
opening,  so  that  the  new  prices,  in  most  instances, 
represent  advances  over  spot  prices  that  have  been 
prevailing. 

Salmon — ^The  canned  salmon  market  is  in  better 
shape  than  in  months,  with  stocks  reduced  to  compar¬ 
atively  low*  levels  and  with  the  new  pack  being  held  to 
quantities  that  can  be  moved  with  little  difficulty.  The 
Alaska  Packers  Association  will  have  a  much  larger 
pack  of  reds  than  last  year,  when  its  production  was 
but  131,016  cases,  but  the  pack  is  not  to  be  classed  as 
an  unusually  large  one.  More  than  one-half  the  p^k 
of  this  concern  runs  to  red  fish,  its  canneries  being 
located  in  the  choicest  districts  in  Alaska.  The  Cali¬ 
fornia  Packing  (Corporation,  its  selling  agent  and 
largest  stockholder  has  posted  tentative  prices  guar¬ 
anteed  against  the  firm  opening  price  of  $2.50  for  red 
salmon.  This  compares  with  a  price  of  $3.10  a  year 
ago.  Seattle  interests  have  named  a  tentative  price 
of  $1.10  on  pinks  and  the  market  is  steady  at  this 
figure. 

Heat  Damage — ^The  hot  wave  in  California  is  sub¬ 
siding  and  stock  is  now  being  taken  of  the  damage, 
which  is  considerable,  particularly  in  the  southern 
part  of  the  state  and  in  the  interior  valleys.  A  much 
smaller  percentage  of  the  peach  crop  is  running  to  the 
No.  1  size  and  grade  than  was  expected.  Pears  are 
running  to  very  small  sizes,  except  in  the  river  district, 
and  damage  has  been  done  to  tomatoes  and  string 
beans. 

Tomatoes — ^The  packing  of  tomatoes  will  be  under 
way  in  California  by  the  first  of  September,  with  the 
prospect  of  a  considerable  part  of  the  pack  being  made 
early,,  owing  to  the  warm  weather  and  early  ripening. 
Special  attention  will  be  paid  the  packing  of  juice  and 
considerable  business  has  already  been  b^ked  oni  this, 
with  urgent  requests  for  early  deliveries. 
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What  Canned  Foods  Distributors  are  Doing 


Kroger-safeway  merger  rumors  denied;  anti- 

chain  STORE  AGITATION  SEEN  BAR  TO  PLAN— 
The  widely  circulated  rumor  throughout  both  grocery  and 
financial  circles  of  the  country  that  Kroger  Grocery  and  Baking 
Company  would  merge  with  the  Safeway-MacMarr  chain  and 
then  absorb  the  American  Stores  Company  was  denied  in  New 
York  City  last  week  by  sources  well  informed  with  Kroger’s 
affairs.  Kroger,  according  to  this  information,  is  not  engaged 
at  the  present  time  in  plans  to  merge  with  any  other  grocery 
chain  store  organization. 

However,  it  was  pointed  out,  in  denying  that  Kroger  did  not 
plan  the  acquisition  of  any  grocery  chain  at  the  present,  there 
was  nothing  said  concerning  the  possibility  of  such  a  move 
developing  in  the  future  when  business  conditions  were  more 
favorable  for  such  a  move. 

In  view  of  the  current  wave  of  anti-chain  store  legislation 
throughout  the  nation,  egged  on  by  the  upholding  of  the  consti¬ 
tutionality  of  the  Indiana  anti-chain  store  tax  measure  by  the 
United  States  Supreme  Court,  chain  authorities  hold  that  it 
would  be  the  height  of  foolishness  for  Kroger  to  lay  itself  open 
to  any  further  attacks  by  taking  any  steps  for  further  expan¬ 
sion  at  the  present  time. 

Reports  of  the  proposed  merger  first  gained  public  recogni¬ 
tion  with  the  news  that  the  Safeway  and  MacMarr  chains  had 
merged,  bringing  under  central  control  more  than  4,000  grocery 
stores  in  the  Pacific  and  Inter-Mountain  States.  At  the  time  of 
this  merger,  it  was  officially  announced  that  the  new  organiza¬ 
tion  would  hook-up  with  the  Kroger  chain  and  its  subsidiaries, 
including  Piggly  Wiggly,  and  this  was  construed  as  the  fore¬ 
runner  of  the  formal  merger  of  Kroger  and  Safeway. 

The  American  Stores  ^mpany  was  involved  in  the  rumored 
merger  with  the  story  holding  that  Kroger  needed  this  company 
in  order  to  adequately  cover  the  Eastern  States.  American 
Stores  operates  approximately  2,750  food  units  throughout 
Pennsylvania  and  New  Jersey,  and  has  recently  started  opera¬ 
tions  in  upper  New  York  State  opening  some  twenty-odd  stores 
in  and  around  Syracuse. 

First  National  Stores  has  previously  been  mentioned  as  a 
vital  link  in  any  merger  of  grocery  chain  store  organizations  in 
the  East.  This  company  is  the  larger  chain  g^rocery  to  operate 
in  the  New  England  States  and  would  be  an  essential  addition 
to  any  food  combination  such  as  was  rumored. 

Although  Albert  H.  Morrill,  president  of  Kroger  Grocery  and 
Baking  Company,  is  in  Europe  at  the  present  time,  Lehman 
Bros.,  the  New  York  City  banking  house  which  holds  the  con¬ 
trolling  stock  interest  in  Kroger,  was  credited  with  negotiating 
the  merger  details.  However,  it  can  authoritatively  be  stated 
that  the  banking  house  is  not  taking  any  such  action  at  the 
present  time. 

However,  when  the  present  wave  of  anti-chain  store  feeling 
declines,  and  business  conditions  improve,  the  logical  move  for 
Kroger  to  take,  if  it  would  seriously  compete  with  the  Great 
Atlantic  and  Pacific  Tea  Company,  would  be  such  as  described 
above. 

In  connection  with  this  possibility,  no  official  comment  was 
available  from  any  of  the  interested  sources  although  it  was 
pointed  out  that  any  one  of  the  companies  would  participate  in 
any  merger  that  would  benefit  its  earning  power. 

Philadelphia  Jobbers’  Warehousing  Plan  Successful — The  first 
year  of  the  joint  warehousing  plan  of  Philadelphia  wholesalers 
and  jobbers  in  the  grocery  trade  is  drawing  near  a  close  and, 
so  far,  has  proved  to  be  of  marked  value  in  the  handling  of 
merchandise. 

The  plan,  which  was  put  into  operation  early  last  fall,  had 
the  saving  of  time  and  expense  in  handling  shipments  of  gro¬ 
ceries  as  its  principal  object.  Under  its  terms,  all  jobbers  and 
wholesaler  groceries  in  Philadelphia  were  to  concentrate  all 
storage  of  stocks  in  two  warehouses,  the  Merchants  and  the 
Terminal. 

By  thus  concentrating  their  supplies,  jobbers  have  been  able 
to  reduce  trucking  and  handling  expenses  to  a  marked  degree. 
Since  the  plan  has  been  in  operation,  the  hauling  expenses  of 
the  allied  groups  have  been  reduced  by  two-thirds.  Under  the 
old  system  of  distribution,  it  required  three  trucks  to  accom¬ 
plish  the  work  now  done  by  one  truck  under  the  new  arrange¬ 
ments. 

Money  is  also  saved  through  carload  shipments  as  several 
jobbers  using  the  same  warehouse  for  storage  facilities  and 
having  their  goods  with  other  jobbers  can  pool  up  their  orders 
together  and  thus  make  up  a  full  car,  thus  effecting  a  sharp 
saving  in  freight  charges. 


H.^  H.  McLachlan,  chairman  of  the  warehouse  committee  of 
the  jobbers’  organization,  said  last  week  that  the  new  system 
has  without  a  doubt  been  of  great  assistance  to  the  jobbers  in 
warehousing  quick-selling  merchandise. 

Expansion  of  the  plan  to  eventually  include  the  entire  ware¬ 
house  and  jobbing  trade  is  gradually  being  carried  out  by  mem¬ 
bers  of  the  jobbers’  organization.  At  the  start  of  the  new  sys¬ 
tem,  there  was  a  large  number  of  jobbers  who  were  unable  to 
join  the  movement  because  of  previous  contracts  with  other 
warehouses  in  Philadelphia.  However,  as  their  stocks  in  the 
old  warehouses  are  reduced,  and  it  becomes  necessary  to  re¬ 
stock,  new  shipments,  in  the  majority  of  cases,  are  being  made 
to  the  two  warehouses  used  under  the  terms  of  the  co-operative 
arrangement. 

The  system  is  most  effective  in  the  case  of  quick-selling  foods, 
as  the  savings  are  made  principally  on  these  items.  Slow-mov¬ 
ing  merchandise,  in  the  majority  of  instances,  remains  stored  in 
the  independent  warehouses,  as  it  would  not  be  profitable  to 
withdraw  and  re-warehouse  goods  of  this  character. 

- ♦ - 

CROP  REPORTS 

(  Continued  from  page  12  ) 

Holley,  N.  Y.,  July  19,  1931 — ^Red  Sour  Cherries :  A 
light  crop  here  this  year  but  of  excellent  quality.  Be¬ 
lieve  New  York  State  will  pack  considerably  less  than 
was  anticipated. 

Apples:  Crop  appears  to  be  large  and  generally  of 
good  quality. 

Marion,  N.  Y.,  July  27,  1931 — Cherries:  Montmo¬ 
rency  Vanity  about  32  per  cent  of  last  year’s  crop. 
Pack  will  be  completed  this  week. 

Berries :  Yield  per  acre  greater  than  past  two  years. 
Total  crop,  however,  less,  due  to  reduced  acreage. 

Hillsboro,  Ore.,  July  28,  1931 — Gooseberries:  Acre¬ 
age  20  per  cent  decrease ;  yield  50  per  cent. 

Strawberries:  Acreage  30  per  cent  increase;  yield 
75  per  cent. 

Red  Raspberries :  Acreage  10  per  cent  increase ;  yield 
70  per  cent. 

Black  Raspberries:  Acreage  normal;  yield  90  per 
cent. 

Blackberries:  Acreage  normal;  yield  prospects  85 
per  cent. 

Pears:  Acreage  normal;  prospective  yield  75  per 
cent. 

Prunes:  Acreage  normal;  prospective  yield  60  per 
cent. 

Salem,  Ore.,  July  22,  1931 — Gooseberries  and  Etters- 
berg  and  Marshall  Strawberries :  Crops  fell  down  about 
50  per  cent. 

Loganberries :  Crop  is  a  little  better  than  lash  year. 

Roy^  Anne  Cherries :  We  had  a  very  good'  crop,  but 
the  rain  started  just  about  the  time  harvesting  started 
and  most  of  the  crop  was  lost.  In  fact,  there  was  only 
about  20  per  cent  as  many  Royal  Annes  packed  this 
year  as  there  were  last  year.  The  Northwest  is  quite 
a  large  packer  of  Royal  Anne  cherries.  All  the  pack¬ 
ers  in  the  Northwest  are  adopting  the  policy  of  pack¬ 
ing  to  their  orders  only,  and  at  the  present  time  it  is 
practically  impossible  for  anyone  to  find  any  surplus  of 
any  kind  on  goods  packed  to  date. 

Peato  and  Prunes:  We  believe  the  above  will  hold 
true  for  these  two  items,  which  are  the  two  big  articles 
still  unpacked. 

Naples,  Texas,  July  28,  1931 — ^Peaches :  Damaged  in 
spots  by  hail,  but  where  the  hail  did  not  touch  there 
is  a  nice  crop,  mostly  Elbertas,  which  are  ripe  now. 
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Your  Increased 
Values 
Require 
Increased 
Fire  Insurance 

Each  increase  in  the 
amount  of  your  insur- 
ance  means  an  increase 
in  your  share  of  the 
saving. 

Write— wire— or  phone 
—your  additional 
requirements. 

LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO.  ILL. 

TELEPHONE:  DELAWARE  9400 

Canners  Elxchange 
Subscribers 

at 

Warner  Inter-Insurance 
Bureau 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  arc  welcome. 


BE  YOURSELF 

First  Coed — Is  anybody  looking? 

Second  Coed — No. 

First  Coed — Then  we  don’t  have  to  smoke. 


“Motoring  is  surely  a  great  thing.  I  used  to  be  fat 
and  sluggish  before  the  motoring  craze,  but  now  I’m 
spry  and  energetic.” 

“I  didn’t  know  you  motored.” 

“I  don’t.  I  dodge.” — Montreal  Star. 


FOREIGN  MANNERS 

“How  are  you  getting  along  at  school,  Henry  ?”  asked 
the  father. 

“Fine,”  answered  the  son.  “I  have  learned  to  say 
‘thank  you’  in  French.” 

“Good.”  came  back  the  father,  “that’s  more  than  you 
ever  learned  in  English.” 


BOTH  GAMBLERS 

Proud  Parent — How  do  I  know  that  you  are  not  mar¬ 
rying  my  daughter  for  my  money  ? 

Bold  Suitor — We  are  both  taking  a  risk.  How  do  1 
know  you  won’t  fail  in  a  year  or  so  ? 


NOT  INTELLECTUAL 

Little  Girl — Please,  have  you  a  sheep’s  head  ? 
Facetious  Butcher — No,  my  dear;  only  my  own. 
Little  Girl — It  won’t  do.  Mother  wants  one  v/ith 
brains  in  it.  ’ 


VINEGAR  IN  THE  HONEY 

Eloise — I  had  a  quiet  little  evening  alone  with  a  bc,k 
la.st  night. 

Vivienne — I’m  afraid  that’s  going  to  happen  to  ire 
some  night  too. 


KIND  OFFER  REFUSED 

First  Bright  Lad — I  want  an  introduction  to  that 
Miller  girl. 

Second  Ditto — I’ll  introduce  you — 

“No;  I  want  to  make  a  good  impression  right  from 
the  start.” 


QUICK  GROWER 

A.  little  girl  who  had  been  left  to  watch  the  soup  wavS 
presently  heard  to  sing  out,  “Oh,  mother,  come  quic.v, 
the  soup  is  getting  bigger  than  the  pot.” 

BIG  FELLOW,  EVIDENTLY 

Big-Game  Hunter  (at  dance) — I  killed  four  lions 
that  day. 

She — How  wonderful!  Did  you  tread  on  them? 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  yon  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


AOSKSIVBS.  PaatM  and  Gvau. 

ADJUSTER,  for  Chain  Dorlcaa. 

Hamacbek  Mach.  Co.,  Kewauneo.  Wia. 

Apple  Paring  Machines.  See  Paring  Mach. 

BEAN  SNIPERS. 

CbishoIm>Ryder  Co.,  Niagara  Falls,  N.  Y. 

BASKETS.  Picking 
Planters  Mfg.  Co,,  Portsmouth,  Va. 

Swing  Bros.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEET  MACHINERY. 

Ayars  Mach,  Co.,  Salem,  N.  J.  _ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  VegeUble  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Ino.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mehy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug.  Field,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

BOXING  MACHINES. 

Westminster  Mach.  Works,  Westminster,  Md. 
BROKERS. 

J.  Harry  Cain,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas.  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max.  New  York  City. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Canteron  Can  Mchy.  Co.,  Chicaga 
Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CANS.  Tin.  All  Kinds 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge.  Md. 

CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CARRIERS  AND  CONVEYORS.  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Convayots. 
Checks,  Employers’  Tinna  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapnuin  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore^ 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  lime. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES.  Open  Top  Cans. 

Ams  Machine  Co.,  Max,  New  York  City. 

E*  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  IIL 
Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wts. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Gang.  Mach.  Corp.,  Cedarburg,  Wia. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKEIRS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Souder  Mfg.  Co.,  Salem,  N.  J. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Lan^enkamp  Co.,  Indianai>olis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicaga 
Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wia. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wia. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


CORN  SHAKERS. 

Ayars  Mach.  Ca.  Salem,  N.  J. 

Berlin-Chapman  C!o.,  Berlin,  Wis. 

Huntley  Mfg.  Co..  Broeton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Baltimore. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Ca,  Berlin,  .Wis. 

Morral  Bros.,  Morr^,  Ohio. 

Sprague-Sells  Corp.,  Chicaga 

Corn  Mixers  and  Agitators.  See  Com  Coekeu 
Fillers. 

CORRUGATED  PAPER  PRODUCTS  (Beseab 
Bottle  Wrappers,  Etc.). 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINER 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  ^Robins  &  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Fldw.  Renneberg  ft  Sons  Co.,  Baltimora 
A.  K.  Robins  &  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Ca,  Baltimore. 

Cutters,  Com.  See  Cora  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mehy. 

CULTURES,  Inoculation. 

Straburger  ft  Siegel,  Baltimora 
DECORATED  TIN  (or  Cana  Capa  Etc.). 

American  Can  (3o.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Cloeing  Mask 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimora 
Slaysman  ft  Co.,  Baltimora 
Employers’  Time  Checks.  See  SteneUa 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Lan^enkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Enginea 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Fldw.  Renneberg  ft  Sons  Co.,  Baltimora 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimora 
Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppliea 

FAtrrORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  horaelle. 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  ft  Litho.  Co.,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxea  Boxboarda  Eta 
U.  S.  Printing  ft  Litho.  Co.,  Cincinnati,  Ohtec 
Fillers  and  Cookers.  See  Cora  Cooker-FlUen. 
Filling  Machines,  Bottles.  See  Bottlers*  Mehy. 

FILUNG  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wia 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Macl^ie,  Syrup.  See  Syruping  Meeh. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin.  Chicago. 
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FINISHING  MACHINES.  Cmtanp,  Etc. 

T.  A  Lanarsenkamp  Co..  Indianapolis.  Ind. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 

SpraKue-^lls  Corp..  Chicaso. 

Friction  Top  Cans.  See  Cans.  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots  See  Cannery  Supplies. 
GENERAL  AGENTS  for  Machinery  BIfrs. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  'Chicago. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Equipmant 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Buskers.  See  Com  Buskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
gums,  for  labels  and  cases 
F.  G.  Findley  Co..  Milwaukee,  Wis. 

Boisting  and  Carrying  Machines.  See  Cranes. 
Bullers  and  Viners.  See  Pea  Bullers. 

Buskers  and  Silkers.  See  Cora  Buskers. 

INOCULA’nON,  for  Peas,  Etc. 

Btrasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Ehcchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  B.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Bprague-Sells  ^rp.,  Chicago. 

KETTLES,  Copper.  Plain  or  Jacketed. 

A.  K-  Robins  A  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  _J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimoroi 
Bprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Westminster  Machine  Works,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  A  Co..  Chicago 
Michigan  Litha  Co.,  Grand  Rapids.  Mich. 

National  Color  Printing  Ca,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  ft  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  CincinnatL 
LABORATORIES,  for  Analyses  of  Goods.  Ete. 
National  Canners  Assn..  Washington,  D.  C. 
Btrasburger  ft  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  ft  Sons  Ca,  Baltimore. 

A.  K.  Robins  ft  Ca,  Inc.,  Baltimore. 

Bprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimora 
Packers’  Cans.  See  Cans. 

Pails,  ’Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Fai>er  Boxes.  See  Currog.  Paper  Products. 

paring  machines. 

Sinclair-Scott  Co..  Baltimora 
PASTE.  CANNERS’. 

F.  G.  Findley  Ca,  Milwaukee,  Wis. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Ina,  New  Haven,  Ooaa. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa 
Rogers  Bros.  Seed  Co..  Chicaga 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Bwlin-Chapman  Ca.  Berlin.  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls.  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunea  Wis. 

Hansen  Cang.  Mchy,  Corp.,  Cedarburg,  Wia 
A.  K.  Robins  ft  Co.,  Ina,  Baltimore. 

Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

PEA  BULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunea  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wia 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Ina,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Pittera 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Ina,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 

Perforated  Sheet  Metal.  See  Sieves  and  Screena 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 
Sprague-Sells  Corp.,  Chici^o. 

A.  K.  Robins  ft  (^.,  Baltimore. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  ’Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Ca, 'Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 
F.  H.  Langsenkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 
Sinclair-Scott  Co.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brina  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

A.  K.  Robins  A  Ca,  Ina,  Baltimora 
Slayman  ft  Co.,  Baltimora 

Retort  Crates.  See  Kettles,  Proeesa 
Rubber  Stamps.  See  Stencils. 

Saceharometers  (syrup  testers).  See  Cany.  Sop. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Bex. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomata  Etc. 

Asrars  Machine  do.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Ina,  B^timore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baaketa 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  AH  Varietiea 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Ca,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machlnea 

SHEET  METAL  WORKING  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  A  Ca,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI 
Slaysman  A  Co.,  Baltimora 

SEIVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltlnnora 


SILKING  MACHINES,  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mshy. 

SP]^  REGULATING  DEVICES  (for  HachinsA 
Belt  Drivca  etc.). 

Bwlin-Chapman  Co.,  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agenta 

STAMPERS  AND  MARKERS. 

Anw  Machine  Co.,  Max,  New  Yorfk  City, 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
steam  Jacketed  Ketties.  See  Kettlea 
Steam  Retorts.  See  Kettles,  Process. 

S^reNfHLS,  Marking  Pots  and  Brnshea  Braes 
Uhecks,  Rubber  and  Steel  Typa  Burning 
Brands,  Eltc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimora 
STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Ca,  Roma  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wia 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  O).,  Salem,  N.  J. 

Hansen  Cang.  Mcl^.  Corp.,  Cedarburg,  Wto, 

Xa.  J.  Judge,  Alameda  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

’Tables,  Pickling.  See  Csmners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slasrsman  ft  Co.,  Bsdtimore. 

Sprague-Sells  Corp.,  Chicsqso. 

TANKS,  Glass  Uned,  SteeL 
Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Ca.  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Ca,  Berlin,  Wis. 

Hansen  Cang.  Maeh.  Corp.,  Cedarburg,  Wia 
F.  H.  Langsenkamp  Ca,  Indianapolia 
A.  K.  Robins  ft  Ca,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co.,  Ina,  Baltimora 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicaga 
Variable  Speed  Countershafts.  See  Speed  Rag. 

VINERS  ft  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 

Frank  Hamachek  Mach.  Co.,  Kewaunea  Wia 

WAREHOUSING  AND  FINANCINO. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Ayars  Machine  Ca,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Beriin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbury,  Wis. 

A.  K.  Robins  A  Co.,  Ina,  Baltimore. 

WASHERS,  Fruit.  VcgeUblea 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Ca,  Ina,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

‘Ihe  United  Co.,  Baltimora 
Washing  and  Scalding  Baskets.  See  Basketa. 
Windmills  and  Water  Supply  Systsea  Bea 
Tanka,  Wood. 
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Judge  Synipers 

Positive  Measure— High  Speed— Non-Spill 
Automatic  Disc-feed 

FOR 

Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


DEPENDABLE  SEED 

The  outstanding  vegetables  of  QUALITY  today 
are  SUPERTYPES  as  compared  with  the  original 
plants  that  our  forefathers  knew,  just  as  our  domes¬ 
ticated  animals  are  SUPERTYPES. 


PEDIGREED  LINES  OF  PEAS 


Through  75  years  of  intensive  effort  we  have  built  up  Pedigreed  lines  of 
QUALITY  Seed,  out  of  which  we  have  developed  strains  particularly  adapted 
to  the  exacting  demands  of  CANNERS.  Continuous,  painstaking  breeding 
is  required  not  only  for  developing  new  types  but  likewise  for  improving  ex¬ 
isting  varieties.  These  superior  stocks  and  the  experience  of  an  expert  per¬ 
sonnel  are  at  your  service. 

ASSOCIATED  STOCKS,  second  to  none,  are  known  and  used  extensively 
throughout  the  entire  canning  industry. 

Associated  Seed  Growers,  Inc. 

Comprising 

The  Everett  B.  Clark  Seed  Co.  John  H.  Allan  Seed  Co.  N.  B.  Keeney  &  Son,  Inc. 

Breeders  and  Growers  of  Seeds  For  Canners 

New  Haven,  Connecticut 


PRODUCTION  BRANCHES  IN  TEN  STATES 


